
It will help thousands of businesses succeed 

Make sure yours is one of them. 



Sun, the creator of Java," now announces the 100% 
Pure Java program. It can make your business 100% 
more competitive by showing you the most powerful 
way to implement Java technology and services. By 
developing just one version of a mission-critical 
application in 100% Pure Java, then deploying it to the 
various platforms and OS environments on your 
intranet, your business can stay current and reduce IT 
expenditures. And soon you will be able to buy 100% 
Pure Java applications off the shelf and deploy them 
immediately, anywhere. To find out how 100% Pure 
Java can help your business, request or download a 
copy of our definitive 100% Pure Java White Paper 
today. Because you can bet your competition will. 

http://java.sun.com/100percent/ 

or 

http://www.sun.com/ 

Also available by calling 1-800 -JAVASOFT 




© 1997 Sun Microsystems, Inc. All rights reserved. Sun, Sun Microsystems, the Sun Logo, Java, the Java Coffee Cup Logo and the 
100% Pure Java Logo are trademarks or registered trademarks of Sun Microsystems, Inc. in the United States and other countries. 
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By Lee Hudspeth and T. J. Lee 



and are a good solution if your content changes frequently 
and you provide various plug- ins for your visitors to view that 
content. The key is to reserve adequate storage space. A com- 
mercial Web site gobbles anywhere from 2MB to 100MB or 
more. Make sure your Web host lets you grow as needed. 
Setting up your own Web server, however, is a complicated 
g process. You need adequate resources — both human and mon- 
o etary. But if you post large interactive databases, have overrid- 
z ing security concerns, or expect traffic to your site to warrant 
5 the cost, setting up a server makes sense. It gives you complete 
^ flexibility and control with a big potential bonus: Many busi- 
^ nesses discover that Web revenues more than pay for the cost 
p of setting up and maintaining a server in a matter of no time. 
<| Design Your Site Web publishing tools have become 
% easier to use, and more adept at building complex pages in 
d a surprisingly short period of time. But as in the early days 



of desktop publishing, design expertise hasn't translated 
immediately into know-how with Web publishing tools. 
The Web is teeming with confusing, hard-to-navigate 
pages, even from Fortune 500 corporations. Don't let your 
site fall into the same trap. 

A professional graphics designer isn't a magic bullet, 
either. The Web is a relatively new medium, and print- 
based designers aren't necessarily adept at plying cyber- 
space. Graphics, animation, audio, and interactivity all offer 
new possibilities for a business to exploit. But these design 
elements also make punishing demands on hardware. You 
must use them in a simple and logical way; otherwise long 
delays will frustrate instead of entice customers. 

If you decide to create your own Web page, remember 
the content you provide will dictate the design. There are 
plenty of packages that make assembling a Web page fast 
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on the Web 



and easy. But none gives you as much control as 
an HTML editor. 

If your site will consist of more than a page or 
two, map it out before producing the actual 
pages. A logical organization ensures your site 
will be easy to navigate. You also need to think 
about how to get visitors there in the first place — 
that is, how to register your site with the Web's 
growing array of search engines. 

Finally, complex sites with advanced features 
require sophisticated tools. The best tools embellish 
your pages with eye -pleasing multimedia and inter- 
active elements. These extra touches keep customers 
coming back for more. 

Publish and Maintain Your Site Commercial 
Web sites left to run on autopilot are a lot like 
businesses left unattended: They either crash or fly 
off into oblivion. A site requires constant — but not 
overwhelming — attention. For example, you need 
a well-thought-out file system for your Web pages 
so it's easy to make changes. More to the point, it's 
a good idea to store static pages in one directory, 
graphics in another, and so on. 

Security should also be a high priority. Internet 
mischief-makers abound. You don't want visitors to 
edit your Web pages. Nor do you want hackers filch- 
ing credit-card numbers or grinding your whole 



operation to a halt. You might want only certain cus- 
tomers to reach specific parts of your site, such as 
message boards or order- tracking pages. All this 
requires that you set appropriate file permissions. 

Before taking your site live, make sure every- 
thing works. For a quick check, test pages by 
pointing your browser to where the files are 
stored on the hard drive and view them manually. 
But to really debug your site, use a utility that 
turns your PC into a server. This lets you test 
links and interactive components. Even if a site is 
posted on a Web server, do some live testing 
before hanging out your shingle to announce 
your business to the world. 

Finally, once your cyberdoors swing open, you 
need tools to analyze your site's traffic. This helps 
you shape future content and address customer 
complaints. Site analysis also provides invaluable 
marketing information: Which pages are most 
popular? How did your customers find out about 
your site? This knowledge helps you refine your 
Web site as well as your business. 

Lee Hudspeth and T. J. Lee are principals of 
Prime Consulting Group (www. prime consulting 
.com), a Web hosting and development firm 
based in southern California. 




tegister a Domain Name Your domain name is your unique street address on 
the Internet. You can pick whatever name you want for your domain, provided it 
doesn't exceed 26 characters — and it isn't already taken. Here's how to register your 
domain name with the Internet Network Information Center (InterNIC). 



Find a domain name. 

Go to the InterNIC Web 
site at rs.internic.net/ 
rsinternic.html. Click on 
Whois, and type in the 
name you want. If your 
request comes back with 
no match, the name is 
available. If a match is 
found, you must choose 
another name. Keep 
trying until you find a 
name that's not taken. 



Step 1 



.ace lo Whois Microsoft Internet Fxplorei 



i Addict! IhNp://(S.irtem(C.net/cgi-bin/whois 
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Web Interface to Whois 



Type in your target string (i. e., "example com") or "help" 



Step 2 



.^ration Template Guide - Microsoft In 



File Edtf View Go Favorites Help 
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Address http: Ms. inter nic. net/help/terrtplates. html 



Registration Services 
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Homo ' Contact Search 



the Domain Name Template Generator, helps you to register new 
isting names. The name of each field is a link to an appropriate hel 
s more information on Domain Name Registration, you can read th< 
on Frequently Asked Questions Est. 



Whois is used to look up records in the main database. Each record 
assigned to it), a name, a record type, and various other fields depen 

To use Whois, simply type in your target string (i e example com or 
like "vavw example firm)" will nut \nr\A t, rnrrert answer Whftis can < 



Start registration. Click on 
Home. Then click on the 
Template Guide. Select Web 
Version, Step-by-Step to 
register your domain name. 




General Information 



Your E-rnail Address: 

Domain Name: 

New Registration 
f Modify Existing Domain 
C Delete Domain 



PLEASE NOTE: You will be billed $100 for eack new dom 



Submit your application. 

Fill out the Domain Name 
Template Generator. After 
you turn it in, you're sent an 
e-mail for verification. When 
you sign off on it, InterNIC 
processes your request and 
charges you an up-front fee 
of $100. 
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Four separate channels 
ensure interference-free 
transmission. 



User-friendly thumb button 
specifically designed for 
right-handed users. 




3-year warranty from 
the world leader in 
control devices. 
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Before you even begin creating 
your Web site, you need to decide 
where to host it. A home for your 
Web site could cost as little as $100 
a year — or more than $100,000 a 
year. That's quite a spread. To esti- 
mate your costs, identify your spe- 
cific needs early in the process. You 
don't want a Web platform that 
can't support your site's design. On 
the other hand, you don't want to 
pay for bandwidth and flexibility 
you won't need. Let your content 
decide. 




For a simple personal or small 
office/home office (SOHO) site, you 
can sometimes get 2MB to 5MB of 
space free from your ISP or online 
service. If you go with this setup, 
expect to limit your site to mostly 
text and a few graphics. 

For better performance and 
greater storage space, you may favor a 
commercial Web-host provider, 
(many ISPs offer this type of service 
for an additional fee). The best bene- 
fit to this solution is that the cost and 
headache of buying and maintaining 



Web-server hardware are someone 
else's concern. You also have the flex- 
ibility of creating a more complex 
site — one spanning hundreds of 
pages if you like, with all sorts of 
interactive content. 

For ultimate control, however, 
you need your own Web-server 
hardware and software onsite at 
your business. Expect to invest time 
and money up front for setting up 
the server. But for big Web busi- 
nesses, a server is actually cheaper in 
the long run. And you can create 
any type of content you want, 
including multimedia and secure 
commerce. 
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So you want to develop a world-class web site? Well, Concentric has all the 
tools to help you do advanced web design If you're a beginner, we 
recommend you start by creating a simple web page using our wnpte web 

4* gap few 

Like anything else, building a custom web page or site is involved Follow the 
links on mi£ page to find out how to add bells and whistles to your page Be 
prepared "Web development can become addictive! 



Cottf entrfc Vtok Icon Nww Available 

For Users who wish to create a link to their favorite Internet Provider 




Basic Site 



What It Is: A Web site comprising a page or two of text 
and limited graphics; hosted by an ISP or an online service. 

Pros: No hardware or telecommunications hassles; inexpensive; you're up 
and running almost immediately. 

Cons: Typically no support for advanced multimedia and interactive 
features; limited amount of storage space and bandwidth. 

Who It's For: Individuals and SOHO businesses. 
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Welcome to Hiway Technologies! 

We are the leader in virtual web hosting. Some know us as "A Home For 
Your Page" I We specialise m providing the most reliable systems and advanced 
web development tools for webmasters, web developers, and resellers. 

Hwjy currency bests 21.000 dotaan accounts and Uswayj cwtener base a 
if fcat t f htjber flap otto Vftt> Traatce Prowlers * Sonce Am* 
Stmarch Group. September 1996 




Multipage Site 



What It Is: A Web site comprising text, graphics, 
multimedia, and interactive components; hosted by a 
third-party Web presence provider. 

Pros: Access to powerful tools like CGI scripting and streaming audio and 
video; more storage and higher bandwidth; no expertise required. 

Cons: Cost grows with your site; dependent on third-party provider for 
tools and support. 

Who It's For: Small and medium-size businesses. 
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Complex Site 

What It Is: A Web site offering detailed content and multime- 
dia with strict security requirements; hosted on a Web server. 

Pros: Access to any tools you want; complete control of site management 
and performance. 

Cons: Steep investment in hardware and Internet connection; requires a 
full-time Webmaster to manage the site. 

Who It's For: Medium to large businesses that need direct, hands-on control 
of their Web site and are willing to invest substantial time and money in it. 
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Welcome to the Internet 
Where the only thing easier 
than selling products is 

stealing them 



The Internet is a very risky selling environment. Consider 
the liabilities associated with credit card fraud, export 
controls, secure electronic product distribution and sales 
tax calculation. The infrastructure for Internet transaction 
processing and distribution is highly complex. So doing 
it yourself is difficult and consumes time, people and 
capital... with no assurance that you're going to get it right. 
CyberSource has a better way. Outsource your 



"backoffice" Internet commerce needs to us. We've 
been doing Internet commerce since 1994. CyberSource 

■ 

Internet Commerce Services are complete, proven, 
secure, and affordable. And they're the choice of leaders 
like Microsoft, QUALCOMM, Adobe and Symantec. 
To find out more - call us at 800-530-9095. Or visit 
us at www.cybersource.com 
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The Leader in Internet Commerce Services 

CyberSource Corporation, 550 S. Winchester Boulevard, Suite 301, San Jose, California 95128 
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lists more than 1,130 ISPs world- 



If all you need is a basic Web site to 
advertise your business, you can get 
by with hosting your site via an 
online service or an ISP. But don't 
expect to fill your site with anima- 
tions, interactive elements, and 
multimedia thrills; text and simple 
graphics will serve you better in the 
limited amount of storage space. 

Step 1. Find out what your cur- 
rent ISP Offers. First find out if your 
ISP or online service provides free 
space — many don't. Even large 
ISPs, including AT&T WorldNet 
Service, IBM Internet Connection, 
MCI Internet, and Microsoft Net- 
work don't offer any space gratis. 
America Online provides sub- 
scribers with 2MB of Web storage 
space; CompuServe offers 5MB. 

Step 2. Check an Internet 
resource. If your ISP doesn't pro- 
vide Web space, assemble a shortlist 
of others to investigate. Instead of 
blindly calling ISPs over the phone 
or randomly surfing the Web for 
information, check out one of the 
Web's own ISP resources. An excel- 
lent starting point is Celestin's 
POCIA ISP directory at www 
.celestin.com/pocia/index. This site 



wide. It lets you quickly compare ser- 
vices, as well as send e-mail directly 
to the ISP requesting more informa- 
tion. (For more ISP resources on the 
Web and other Web-platform prod- 
ucts and services, see "Resources: 
Choosing a Platform," page 14.) 

Step 3. Investigate the ISP. 
Space isn't everything. You should 
also consider cost, the type of e- 
mail you need with your account, 
the amount of access traffic during 
peak hours, connect-speed 
options, and technical support. 
Find out if you have access to 
advanced features beyond text and 
graphics. Also check up on the 
company itself. How long has it 
been in business? What are man- 
agement's plans for expanding 
capacity? 

Any type of trade-off ultimately 
affects your decision about which 
ISP to go with. For example, you 
may decide you can live with only 
2MB of storage space if the ISP 
has a speedy T3 backbone. 

Step 4. Sign up with your cho- 
sen ISP. Once you make a decision, 
signing up for service can take any- 
where from a few minutes via 
modem to several days by snail 
mail. If you're in a hurry to get 
your Web site going, insist that ( 
the ISP let you register online. 
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Company & Services 




Member Web Sites 

If you are an EarthLink customer, sign up for your free 2 megs of 
webspace today! 

Customer Information 

1. It is against EarthLink policy for anyone to put sexually explicit 
content or copyrighted material on their site 

2. If you do not wish to be listed in the member Web site directory 
please email us 



Check with your existing 
ISP. Does it offer Web 
publishing capabilities and free 
storage space? 



Step 2 
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What It Is . . . 

Hosted by an ISP or online 
service 

Estimated Time 
To Complete . . . 

Expect to spend several hours 
choosing an ISP to host your 
site. Price, performance, and an 
ISP's ability to grow with your 
needs should guide your 
decision. Once you choose, 
enrolling takes as little as 5 
minutes via modem. 

Estimated Cost . . . 

The cost of an ISP account varies 
from a flat rate of $9.95 to 
$19.95 per month, with additional 
charges for setup and extras. 



Step 5. Go to your Web space. 

Visit your Web site space when 
your account becomes active. You 
should find information for access- 
ing this space on your ISP's home 
page. Many ISPs require that you 
use their proprietary software to 
access your space. CompuServe, 
for example, asks you to use its 
Home Page Publishing Wizard. 



Step 5 

ho... . ublishing Wizard 



Welcome to the Home Page Publishing Wizard 




fx 



Welcome to the Home Page Publishing Wizard. This utility will help you 
collect your HTML files and publish them on the World Wide Web 
through CompuServe. 



Help 



Next >> 



] 



Close 



Access your storage space. 

To get to your complimentary 
Web space, you often have to 
use proprietary software 
provided by your ISP, such as 
CompuServe's Home Page 
Publishing Wizard. 



Shop for an ISP online. See how local and national 
ISPs compare at a site like Celestin's POCIA ISP 
directory. 
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K the Internet is a highway, 




we can make faxing feel like driving a 



dragster 



Whether your company uses fax machines, PCs, MACs or scanners to send messages 
anywhere in the world, FaxSav offers you the most dependable, feature rich, low cost fax- 
ing service available through its global Internet fax network. By offering you a variety of 
services and products, from easy fax broadcasting, desktop faxing from an Internet con- 
nected LAN environment to low-cost faxing using a fax server. FaxSav has the solution 
that fits your document distribution needs. 
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FaxSav for Internet Desktop Services 

Use your Internet connection to fax from your 
desktop through the best global network in 
the world - from anywhere to anywhere. 
Access this enhanced service through: 

FaxLauncher, FREE fax software, that 
sends your fully formatted faxes from any 
Windows or MAC application. 



FaxMailer, a simple email addressing 
capability gives every fax machine an 
email address: "faxnumber@faxsav.com" - 
now you can conveniently reach those peo- 
ple who don't have email accounts. 

FaxExpress, a way to fax-enable your Web 
site without the investment or headaches 
of a fax server. 



L 



www. 



7 



For more information visit our website or call us at 1 (800) 909-0080. 



FaxSav Global Network: the Priemer Internet Fax Service Provider 

FaxSav Incorporated 399 Thornall Street, Edison, New Jersey 08837 



on the Web 



Step 1 



tipage Site 



If an ISP's basic service doesn't cut 
it, and you don't want to invest in 
a Web server, then contract with a 
third-party service to host your 
multipage Web site. 

Step 1. Determine your basic 

needs. Carefully assess your needs 
before selecting a Web host. The 
first thing to look for in a host is 
support for virtual hosting, which 
lets you use your own domain 
name instead of your ISP's. For 
example, visitors to your site can 
point their browser to www. your- 
name.com, instead of the clunky 
www.yourISP.com/yourname. 
Remember: Name recognition is 
supremely important on the Web. 
It directly affects the amount of 
traffic on your site and how often 
customers return. Not everyone 
will use a search engine to find your 
site; nor should you expect lots of 
people to bookmark your page. 

You also need enough space to 
expand. Consider 20MB the mini- 
mum, but make sure your service 
will let you grow to 500MB if nec- 
essary. A few overtaxed services cap 
the space they allot you for storage, 
as well as the amount of traffic you 
can have on your site every month. 
Others charge anywhere from 10 to 
25 cents for each additional 
megabyte of bandwidth traffic. If 
you expect lots of traffic — or you 
expect to offer 



downloads to visitors — your needs 
may quickly outstrip your expecta- 
tions. 

Also consider how many e-mail 
aliases the host provides. Ten is 
sufficient for setting up various e- 
mail addresses at your domain. 
Finally, make sure the host offers 
CGI support so you can add inter- 
active elements to your site, such as 
feedback forms. 

Along with these requirements, 
look at the host's Internet connec- 
tion speed. Insist on a T3 connec- 
tion, which operates at 45Mbps. 

Step 2. Compare Web-host 
providers. One of the reasons to 
go with a Web host is to get maxi- 
mum flexibility. Better hosts offer a 
wider variety of services. For exam- 
ple, some hosts provide site-access 
statistics so you can monitor traffic 
and find out which areas of the site 
are doing the best business. 
Another handy service, anonymous 
FTP, lets visitors grab files off your 
site without special permission. 
Compatibility with your company's 
database is important if you plan to 
publish its data at your site. And 
secure credit- card-transaction sup- 
port is essential if you're going to 
sell goods or services over the Web. 

Now that you know what to look 
for, shop around for a provider. Start 
by checking The Ultimate Web Host 
List (webhosdist.com/); also check 
out Black Cat Communications' 
Web Presence Provider Comparison 
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What It Is . . . 

Hosted by a commercial 
Web-site provider 

Estimated Time 
To Complete . . . 

Expect to spend several hours 
figuring out what you need in 
a Web host, contacting 
providers, wading through the 
final candidates' contracts, and 
then putting ink to paper. 

Estimated Cost . . . 

Monthly fees run from $25 
to several hundred dollars, 
depending on your needs. 
You're also charged a one-time 
setup fee of around $50 
to $100. 



(www. blackcat.net/comparison/). 
(For more Web-platform products 
and services, see "Resources: Choos- 
ing a Platform," page 14.) 

Step 3. Do your homework. 

Once you've narrowed down your 
choices to a few Web-host candi- 
dates, spend a bit more time research- 
ing them. It's a good idea to ask for 
customer referrals. Contact current 
customers and ask about their experi- 
ences with the service. If a Web-host 
provider doesn't supply references, 
move on; there are plenty that do. 

Also pay close attention to a 
provider's service contract. Are there 
any restrictions? Find out if you can 
lock in the pricing that you've been 
quoted for at least 12 months. You 
should be able to move on if you're 
dissatisfied with a provider's service — 
and take your domain name with you. 



Assess your needs. Will the Web- 
hosting service let you use your own 
domain name? How much does it charge 
for data transfers? 



Compare the services. Check 
a Web directory like Black Cat's 
Web Presence Provider 
Comparison for details. 
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BBN Planet's Nationwide Business Customers Speak Tor Themselves 

BBN Planet - the commercial Internet service unit of BBN Corporation - serves many 
of America's most succcssn.il companies Two-thirds of the leading global information 
technology c ompanies have chosen BBN Planet So have many of the top 
multinational corporations, banks, brokerage firms, stock markets, uohues. government 
agencies, media companies, and universities 

Following is a selected hst of current Web Advantage customers 



?Up 
Acer 

Adion/Monster Board 

Aicon Labs 

Alez Browne and Sons 



LA Times 
Liberty Mutual 
Li^irbndge 
IX Bean 
Logal 



Dig deeper. Before you choose a 
provider, study its contract and check 
up on customer referrals. 
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UleBRamp 




ONLY IT SEATS 50, GOES 1000 MILES PER HOUR AND COSTS LESS THAN $600. 



(UeBfiaiDD 



It's simply the 
fastest, easiest 
and cheapest way to get your whole 
company on the internet. 



In the carpool lane. 

WebRamp lets everyone in your office 
share a single ISDN phone line. Which 
means they can cruise the net at a 
blistering 128Kbps. Making even the 
fastest new modems seem like slugs. 

With WebRamp, you'll eliminate sepa- 
rate modems, phone lines and the big 
monthly bills that come with them. 




You won't ever have to 
wait to get on line. And 
you can download files 




"Best new 
communications 
product." 
- MacUser 



and e-mail in seconds. So your entire 
office becomes more productive. 

Best of all, our new Easy IP lets 
everybody share a single-user internet 
account. Which can save you a fortune 
in internet access bills. 

Unlike a lot of similar products, 
WebRamp is a complete solution. 
Because it has an ISDN adapter, IP 
router and 8 port Ethernet hub 
all in one sleek little box. 

It's also incredibly easy to install. 
Thanks to our award-winning 
Mac and Windows soft- 
ware, you're just a few ■ 
mouse clicks from 



putting your company's productivity 
in high gear. 

Plus, with WebRamp, you'll get unlim- 
ited user licenses, free lifetime phone 
support and our absolute, money-back 
satisfaction guarantee. 

So put your business in the internet 
fast lane. Call 1-888-493-2726 for 
the name of your local WebRamp 
dealer. Or drop by our web site: 
www.rampnet.com/booklet7.html. 
Either way, we'll send you a free copy 
of best selling author Charles Rubin's 
"Internet for Small Business: How to 
Make the Internet Pay 
Off in Profits and 



PDComputing Productivity'.' 



ramp 

networks! 



on the Web 



Complex Site 

For ultimate control of a large Web 
site, you need to set up your own 
Web server. While it's a lot more 
work than signing up with a third- 
party service provider, you get the 
freedom to create any type of con- 
tent you want. Site performance is 
also under your direct control. And 
you'll have the peace of mind that 
your site is secure. 

Step 1. Take stock of your 
goals. The server you choose and its 
configuration — including the soft- 
ware you plan to run on it — is directly 
related to the size and duties of your 
site. For example, if you're going to 
sell goods or services at your Web 
site, look for server software that sup- 
ports secure credit- card transactions. 
Or you may need a server that inte- 
grates well with your company's 
ODBC database. 

Step 2. Select your server 
hardware and software. Now 

you're ready to choose the Web- 
server package you want to run. First, 
think about what operating system 
you want to use. While many sites are 
based around Unix computers, Unix 
doesn't make sense if you have a Win- 
dows 95 or Windows NT shop. 

Also think about your budget. 
Web-server software ranges from 
the free Microsoft Internet Infor- 
mation Server to high-end Unix 
packages that cost thousands of 
dollars. Keep in mind that buy- 
ing your server software and 
hardware independently isn't the 



only way to go. Many hardware 
companies sell complete Web-server 
packages that are configured and 
ready to go. These range anywhere 
from the $795 Webtronics WebBox 
to Digital Equipment's $10,995 
screaming-fast AlphaServer 1000A 
5/333. (For more details to help you 
choose the right Web-server hard- 
ware and software, see "Resources: 
Choosing a Platform," page 14.) 

If you don't want an all-in-one 
solution, choose your server hard- 
ware based on the type of server soft- 
ware you want. For example, if you 
decide on Netscape FastTrack Server 
or Microsoft Internet Information 
Server because you run Windows NT 
at your business, you'll want a Win- 
dows NT machine. Expect to spend 
anywhere from $4,000 to $9,000 for 
a PC -based server that meets the fol- 
lowing minimum specs: dual- CPU 
200MHz Pentium Pro, two 4GB 
hard drives, and 128MB of RAM. If 
you're going the high-end Unix 
route, your costs may be much 
higher, ranging from $20,000 and 
up for a RISC- based system with a 
200MHz processor. 

Step 3. Establish an Internet 
connection. Even though you'll be 
hosting your Web site in-house, you 
still need an Internet provider for a 
high-speed connection to the Net. 
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scape (Administration Access Control] 




Administration Server 
Access Control 

What can I do from this page? 

j Has page allows you to configure access control for your acfcmnijtn 
you to: 

• Restrict which hosts are allowed to administrate your sewer 

• Change the authentication usemame 

• Change the authentication password 



It allows 



Hosts allowed 


You will probably want to restrict which hosts are allowed to ad 
so that only hosts that you know are safe can access the server n 
hosts that you know can make changes to your configuration. 
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What's New 

AlphaServer 



A 4100 
s offer new 

pabilities 



Sigi up to receive 
ra&nthly email of the 
latest DIGITAL 
AlphaServer news 
wiih pointets to new 
wis 



What It Is . . . 

Hosting your own Web site 

Estimated Time 
To Complete . . . 

Hosting your own site is an 
ongoing daily project—even 
when you have your site up and 
running. This includes working 
with the phone company, your 
Internet provider, and training 
your technical staff. 

Estimated Cost . . . 

Plan to spend between $3,000 
to $65,000 up front, with 
monthly maintenance of $2,000 
or more. Add to that any 
salaries for your Web staff. 



ATI line's bandwidth (1.544Mbps) 
is more than adequate to accommo- 
date all your site traffic. To get the 
line set up, you usually need to call 
only your ISP; it deals directly with 
the phone company. 

A Tl line will run you $500 to 
$1,000 a month, in addition to a 
$500 to $1,000 one-time setup fee. 
Also, your Internet provider charges a 
monthly port fee to plug into its 
router. You'll also incur a monthly 
leased-line fee based on distance 
charges from the ISP's router. 

Finally, keep in mind that depend- 
ing on the demand in your area, it 
could take anywhere from a few days 
to three months for the phone com- 
pany to install your Tl line. 



Get a Tl line. Contract with an ISP 
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DIGITAL AlphaServer 4000/4100 systems offer 
new levels of performance and a new upgrade palh 
that doubles the SO bandwidth with 16 64-bit PCI 
slots Read the aacouncement summary- for details 
DM OTft L ^p haS o f V ttf M d ftU IPv6 

A head start to the next generation Internet for early 
adopters and evahiators 
WGfTAt i 
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is a Winner 
roc tne 3rd 
Vaar in a Row! 

AlphaServer ha* done 
rt atfim! Datamation 
warded the 
AlphaServer 4100 



Figure out your needs. Pick a package 
that runs on the operating system you 
want to use. For most people, that's 
probably Windows NT. 



Buy your Web server and 
software. Select a machine 
that'll be around for the long 
haul — at minimum, a dual- 
CPU 200MHz Pentium Pro 
with two 4GB hard drives and 
128MB of RAM. 





. Connections -T-l 







7-1 Flusfwn) Service. 

tnjHBFf T- 1 Plus (1 54 Mbps) services are the standard for large orgarazattons that 
require high capacity Internet courwcfconi AppbcatK-n* requsin&T- \ Phu service 
uichide large pdbia FTP, World Wide Web. or Gopher servers, a Multicast Backbone 
(MBONE) feed, extensive video or unagp file transfers, and CAlKCAM file transfer* 

Bnrsrable T- 1 service is the ideal solution for customer* requiring very high bandwidth in 
bursts The full T- 1 bandwidth ;s available all the time, but we hoi our pnemg so that 
customers who typicaSy use lest than 6 1 2 Kbpj of bandwidth pay a lower rare The firrt 
tier f 128 Kbpr) w appropriate for organizationr- running moderately bury lerwr or 
transferring modest numbers of large files The top ner (5 1 2 Kbp« and upi supports 
applicant such as large FIT. Wodd Wide Web H Gopher servers, a Multicast 
Backbone (Mboae) feed, extensive video or unagr file transfer?, and CAIVCAM file 
transfers Many of our customers start out at the first ucr and upgrade aa thea usage 
incre,ise! 

IncKidcd with your UtfHETT-1 connection you will receive the finest installation and 
technical support in the industry, as 'well as preferential access to some of the world's 
greatest Internet resources These standard benefits off tfUNET service simplify your 
installation and truLdmize the value of your Internet connection 
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CLARIS HOME PAGE MAKES IT EASY TO CREATE 

DYNAMIC WEB PAGES IN MINUTES. 





Claris 



Home 



It's sunset in Fiji. 
While sitting on the 
beach, you were 
unexpectedly buried 
up to your neck by 
an overachieving three-year-old. Can you 
still create a stunning web page? Yes. Even 
if you don't know HTML? Yes again. How? 
With Claris Home Page™ software, the web 
authoring tool that doesn't care whether 
or not you know HTML. With our easy-to- 
use interface you can start creating pages 



with text and pictures right away, and 
add Tabled with the click of a button. Save 
and reuse text, graphics, and other objects 
with Libraries. Use Drag-and-Drop for 
quick creation of links and forms. And 
once you've created them, Claris Home 
Page will even upload your pages to a 
server, and post your site for up to six 
months free of charge.* For the more 
experienced web publisher, Claris Home 
Page offers sophisticated features like 
frames, forms, HTML editing, and support 



for Java applets, JavaScript, QuickTime® 
movies, Shockwave, and more. For more 
information or a free trial version of the 
software, visit www.claris.com/chp/pcc. To 
order, call 1-800-392-9877 ext. 1385, or visit 
the Claris reseller nearest you. For a ticket to 
Fiji, see your travel agent. f And as they say 
in the islands, vinaka vakalevu, &a moce. 



clari s 



Simply powerful software 7 



In Canada p\ease ca\\ ex\. 242. ©1996 Claris Corporation. All Rights Reserved. Claris is a registered trademark and Claris Home Rage and Simply powerful software are trademarks of Claris Corporation. 

QuickTime is a registered trademark of Apple Computer, Inc. HoloNet and HoloWWW are trademarks of Information Access Technologies, Inc. All other trademarks are property of their respective owners. 

"Claris Home Page includes a coupon from HoloNet™ redeemable for up to six (6) months of free web hosting services. The web hosting service is subject to HoloWWW™ terms and conditions. Offer expires June 30, 

1997. Site publishing and multimedia plug-in support are new features of Claris Home Page 2.0, which is a free, downloadable upgrade to registered owners of Claris Home Page 1.0. 

t Translation of vinaka vakalevu, sa moce: thank you very much, good bye. 



Resources: Choosing a Platform 

No matter what size Web site you plan to create, you need a place to host it. For a basic site 
a local or national ISP is the best deal; see the Internet Service Providers and ISP Directories 
sections below for information. For a larger site, consult the Web Host Provider Directories 
section. Finally, if you're setting up your own Web server, check out the Web Server 
Software, Web Server Hardware, and Web Server Resources sections for help. 



Product 



Buzz 



INTERNET SERVICE PROVIDERS 



BBN Planet 
(800) 472-4565 
$495 setup fee; 
service starts at 
$295/month. 
Reader Service 
No. 722 



i&r£r£rk What you need to host a medium 
to large Web site: industrial-strength 
monitoring, bulletproof management, and a 
secure, reliable network infrastructure. 
Choose from four levels of service, including 
one devoted to NT-based sites. 



CompuServe 
(800) 524-3388 
$24.95/month 
for 20 hours. 
Reader Service 
No. 723 

AT&T Easy World 
Wide Web 
(800) 746-7846 
$500 setup fee; 
service starts at 
$295/month. 
Reader Service 
No. 724 



i&rMrk The best commercial service for 
hosting a basic site. You get 5MB of free 
space, as well as support for extras like 
electronic commerce. 



itfrM^ Go with a name you trust to host your 
medium to large site. You get AT&T's 
proven network prowess, plus excellent 
support and maintenance. And if you need 
marketing help, AT&T does that also. 



Concentric Network 
(800) 939-4262 
$29.95/month. 
Reader Service 
No. 725 



fafcick No matter what size your business, 
Concentric has a hosting service for you — 
whether you need 5MB of storage or more 
than 1GB per month. 



EarthLink 
(800)511-2044 
$179 setup fee; 
service starts at 
$89/month. Reader 
Service No. 726 



Fast and affordable access for . 
business pages starting at 5MB of storage. And 
what a deal: 1,500MB per month of free traffic 
volume — no matter what size your site. 



MindSpring 
(800)719-4332 
$14.95/month 
base fee. Reader 
Service No. 727 



An inexpensive way to set up 
a basic site, you get 5MB of storage with a 
standard account. Need more room? Pay 
an additional $12 and double your space. 
Great deals for Web hosting, too. 



Netcom 
Identity Pack 
(800)638-2661 
$50 setup fee; 
service starts at 
$70/month. Reader 
Service No. 728 



SOHO users should look to Netcom for 
affordable, dependable Web hosting. Plans 
start at 10MB of space with 750MB 
of data transfer for site traffic per month. 



Product 



UUNET 

(800) 488-6384 
$300/month 
base fee. 
Reader Service 
No. 729 



Buzz 



'MrM: Get reliable global or national hosting 
from the biggest ISP in the business. However, 
don't think in terms of storage space when 
you sign up for a plan here; UUNET charges you 
for the amount of bandwidth you use per month. 



America Online 
(800) 827-6364 
$19.95/month. 
Reader Service 
No. 730 



It's a popular online service, but a 
mediocre Web host for basic pages. Its 2MB 
of storage space and proprietary browser 
leave much to be desired. 



ISP DIRECTORIES 



Boardwatch fairkfck This outstanding map-based 

Magazine's Guide to directory gives you all the details, links, and 

Internet Access and contact information you need to choose an ISP. 

the World Wide Web 

www. boardwatch 

.com 

Free 



Celestin POCIA 
ISP directory 
www.celestin.com 
/pocia/index 
Free 



An excellent, comprehensive, and 
up-to-date directory of over 1,130 providers. 



IWorld The List woow Find the perfect ISP for your 
thelist.iworld.com business by searching this list of more than 
Free 5,000 providers. Includes Canadian ISPs, too. 



Rocklin Associates 

thedirectory 

www.thedirectory 

■org/ 

Free 



You want choices: Check this listing 
of over 7,400 providers in 1 15 countries. 
It's a good place to start, but lacks some 
essential details. 



Washingtonpost.com ikiHrk Comparison-shop easily with this site's 



ISP Directory 

www.washington 

post.com/wp-srv/ 

interact/longterm/ 

ffwd/ffwdl096/ 

connect2.htm 

Free 

ISP Finder 

ispfinder.com 

Free 



tabular format for over 100 ISPs. 



kW' It's free, but not very convenient. You 
can't browse its database right away; you must 
first request access via the Net or telephone. 
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Product* 



Netscape ISP 
Listing 

home. netscape 
xom/assist/isp/ 
ispdir.html; free 



Buzz 



i&rk A fine place to begin looking for 
international ISPs — but be prepared to do 
your own surfing for specific details. 



WEB HOST PROVIDER DIRECTORIES 



Celestin's POCIA l&WWWr The place to start if you're looking 
Web hosting directory for a commercial Web host. It's comprehensive 
www.celestin.com and up-to-date, 
/pocia/index; free 



The Ultimate Web 
Host List 

webhostlist.com/ 
Free 



i^rkkk If you don't have a lot of time, go to 
this shortlist of 25 top Web-hosting businesses. 
It's updated daily. 



Black Cat 

Communications 

Web Presence 

Provider Comparison 

www.blackcat.net 

/comparison/ 

Free 



i&rktr, Think bigger is better? Compare the 
prices and services of 15 large providers here. 



Rocklin Associates 
thedirectory 
www.thedirectory 
.org/; free 



As with the company's ISP listing, this 
is a good place to start researching Web hosts — 
although it doesn't include many details. 



Microsoft FrontPage fattk Creating your Web site in FrontPage? 

Web Presence Check this site for a listing of all providers 

Providers Referral who support the Microsoft FrontPage Server 

List Extensions. 
(800) 426-9400 
Free 



WEB SERVER SOFTWARE 



Microsoft 


i^fcMrk Excellent performance and 


Internet 


integration make this the best way to put your 


Information Server 


NT box on the Net — and it's free if you have 


(800) 426-9400 


Windows NT Server. 


Free with NT 




Server. Reader 




Service No. 731 




Netscape 


i&rfck Effortless Web-page loading and 


FastTrack Server 


management, an HTML editor, and great 


(800) 638-7483 


security make FastTrack an excellent 


$295. Reader 


platform. 


Service No. 732 




O'Reilly & 


i&rfa It's got plenty of power and a built-in 


Associates 


search engine, but site management doesn't 


WebSite 


come easily. 


Professional 




(800) 998-9938 




$300. Reader 




Service No. 733 





Product 



Quarterdeck 
TotalWeb 
(800) 354-3222 
$99. Reader 
Service No. 734 



Buzz 



i&rk A versatile but limited server that 
works with Windows 3.1, 95, or NT. It's easy to 
set up and includes an HTML editor, an image 
processor, an e-mail client, and a Web browser. 



WEB SERVER HARDWARE 



Digital Equipment 
AlphaServer 
1000A 5/333 
(800) 344-4825 
$10,995. Reader 
Service No. 735 



Digital's own award-winning search 
engine, AltaVista, is powered by AlphaServer — 
why not use one for your site? Its blazing 
333MHz processor delivers fast Windows NT 
and Web server performance. 



Sun Netra 
Internet Server 
1/140 

(800) 555-9786 
$4,200. 
Reader Service 
No. 736 



i&H&rk Sun's Netra provides everything you 
need to serve up Web pages at lightning speeds. 
You get sprinting Unix performance, and all your 
site management is handled within Netscape 
Navigator. 



AST Manhattan 
Commerce Pro 
(800) 876-4278 
$8,400. 
Reader Service 
No. 737 



Here's a fast 200MHz Pentium Pro 
Web server that comes with the kitchen sink. 
You get Windows NT Server 4.0, an HTML editor, 
a commerce server, a chat-room server, and 
security software. 



Webtronics 

WebBox 

(714) 582-1946 

$795. 

Reader Service 
No. 738 



^Mrfck Just plug this Web server into your 
Ethernet network, give it an Internet 
protocol address, and it's ready to go. 



WEB SERVER RESOURCES 



How to Set Up 
and Maintain a 
WWW Site 
www.dit.upm.es/ 
~snh/arhelp/res_ 
guide.html 
$31.15 list price 



i^rMrk A great reference for all your Web 
server and site questions. And don't miss the 
related online resource guide that goes 
hand-in-hand with the book. 



Library of i&d&rk The mother of all Web indexes, 

Congress Indexes with links to Internet resources, Web tutorials, 

to Other WWW meta-indexes, and government resources. 

Services 

lcweb.loc.gov/ 

global/globalhp.html 

Free 



ServerWatch 
serverwatch. iworld 
.com 
Free 



ikfeirkfc Don't miss this free monthly 
newsletter chock-full of timely information 
about Web servers and server technology. 



'ESTIMATED STREET PRICE UNLESS NOTED OTHERWISE. 



WWW.PCCOMPUTING.COM 
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WORK THE WEB 



THE GREAT INVISIBLE GUIDING 



mm 



LISM HAS JUST 



THE INTERNET 



UPSIDE THE HEAD - NOW WHAT? 




NO MORE HYPE. No more jargon. No more paradigm shifts, okay? Everybody agrees the 
Web has the potential to be a monumental economic force. But from a capitalist point of 
view, the Internet has had about as much impact as the two-dollar bill. Why? For one thing, 
security is lousy. For another, building interactive websites that are linked to corporate 
databases (which is to say, useful information) takes forever. For still another, keeping 
those websites updated with timely information costs a fortune. 

« 

LOTUS DOMINO™ FIXES ALL THIS. Lotus Domino is web server software based on 
Lotus Notes® technology. It makes powerful, interactive websites easier to build. It lets 
people edit and manage the content on those websites using ordinary web browsers — which 
means the people who have the information people need can make it available simply by 
changing it themselves (this is the way the Web should work, but until now, it hasn't). 

It not only lets you control who gets into your system but also what they can see, and what 
changes they can make. So you can let your customers see one thing, and your management 
another. You can let your finance department make changes to information your European 
sales offices can only see. 

This makes Domino a powerful tool for creating solutions that are customized to the needs 
of your business. To let employees, managers, contractors and suppliers all work 
together over the Web. To help customers find the answers they need. To turn the 
Web from a digital warehouse for stale jokes and silly photographs into a tool that businesses 
can use to actually get things done. Log in. Find out. www.lotus.com/worktheweb 





NO. Lotus Domino is not about 
circulating theories about the origins 
of crop circles. Or for putting more 
stupid stuff on the Web. 




*° S S MARGIH* 




YES. Lotus Domino is for doing serious 
business on the Web. Transforming it 
into a powerful way to interact with 
customers and employees. 



Lotus 



Working Together 



For more information, call 1 800 828 7086, ext D227. In Canada, call 1 800 GO LOTUS. © 1997 Lotus Development Corporation, 55 Cambridge Parkway, Cambridge, MA 02142. All rights reserved. Lotus, Lotus Notes and Working Together are registered trademarks and Domino and Work the Web are trademarks of Lotus Development Corp. 



esign Your Site 



The best Web pages seduce you, 
pique your curiosity, lure you to 
explore a site deeper. To accomplish 
this, a Web page has to offer more 
than flashy graphics and multimedia 
glitz — visitors tire quickly of the 
superficial sheen. The page should 
have shrewd and obvious organiza- 
tion, judicious use of graphics, and 
eye appeal. 

Planning is crucial to good 
design. Begin by outlining your key 
goals for the site. For example, if 
you're trying to attract random 



surfers on a one-time basis, you 
want your home page's appearance 
to be memorable. On the other 
hand, if you're presenting informa- 
tion to existing clients, you want to 
make it easy for them to find what 
they're looking for, with minimal 
distractions. 

Also bear in mind your platform 
limitations. If you've decided to 
host your site at an Internet service 
provider, you probably won't have 
access to advanced features such as 
Server Side Includes (for adding 



custom routines) and CGI scripts 
(for adding interactive applications 
like forms). Simple Web-page pub- 
lishing programs are perfect for 
designing these basic types of 
pages. For multipage sites, you 
want to focus on site navigation, 
adding search capabilities and 
hooks to Web search engines. 
Finally, for the most ambitious 
sites, you can add sound and cus- 
tomized apps, in addition to various 
methods for visitors to communi- 
cate with you. 

Whether you're building the site 
yourself or commissioning the work, 
here's what you're in for. 
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Basic Design 



What It Is: A simple Web site comprising a page or two of 
text and limited graphics. 

Pros: Quick and easy to create. 

Cons: Unlikely to get repeat traffic; limited in the amount of content 
you provide; can be hard to navigate if you're presenting a lot of text 
information in a single page. 

Who It's For: An individual or a business that needs only a basic Web 
presence and has a small amount of information to present. 
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Search |A« Mac Shareware 
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Multipage Design 



What It Is: A multipage site optimized for searching and navi- 
gation that's easy for the Internet's search engines to find. 

Pros: Ability to display a large amount of information; easy to navigate 
and find. 

Cons: Takes more time to plan, execute, and maintain. 

Who It's For: A business that wants to present information organized into 
different topics, or has to satisfy multiple goals with a single Web site. 





Complex Design 

What It Is: A compelling site with multimedia content and 
interactive features. 

Pros: Easily noticed; gets repeat traffic; ideal for conducting business on 
the Web. 

Cons: Large time investment; requires programming and tech support; 
site performance can be slow because of multimedia content. 

Who It's For: A business that desires a high-impact site or has specialized 
needs; those who want to conduct commerce over the Web. 
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23 REASONS 

WHY BU I LDI NG 

A WEB SITE 

DOESN'T HAVE TO, uh, SUCK. 



1 ) You create professional Web sites; 
you need professional Web tools. 
NetObjects Fusion™ is the ultimate 
high-octane web tool. 

2) You develop more than pages. You 
develop sites. NetObjects Fusion is the 
first site development tool with radical- 
ly powerful page creation tools. 

3) A 100% graphical, drag-and-drop, 
point-and-click page layout tool auto- 
matically generates all HTML code 
and image files. 

4) Great page design and HTML 
hacking no longer need to be joined 
at the hip. NetObjects Fusion supports 
every major graphics extension with 
one button importation of graphics 
and design elements. And you have 
pixel-level control for every one of 
these elements. 

51 Radical restructuring goes from 
being traumatic tedium to being a 
no-brainer. No more re-coding links 
by hand because NetObjects Fusion 



maintains your links for you-no more 
broken links. 

6) With a point and a click you have 
centralized control over your entire 
site s look and feel. NetObjects Fusion 
will apply design style changes through- 
out the site -you only make them once 
(depending on when the clients stop 
changing their minds.) 

7) WYSIWYG page layout, including 
tables and frames. 

8) Page and site templates. 

9} Database and spreadsheet files - 
every bit of the clunky material you 
have to shovel in there- are published 
to your site with ease and elegance. 
10) All those cool Java, ActiveX and 
Shockwave applets you've got are just 
a drag and drop away. Yes, 
indeed, this is very cool. 
11 & 12) "Fusion 
is revolutionary...It 
creates a whole new 
ball game in Web site 



creation tools. This is killer 
software." Daniel Will- 
Harris, CNET. 
"With its superb site man- 
agement capabilities and 
unmatched page-layout 
features, NetObjects Fusion 
2.0 is a product that profes- 
sional site designers will 
find invaluable." John 
Clyman, PC Magazine. 

13) Import existing sites. 
They're all a breeze. 

14) Let others generate 
portions of the site without 
corrupting style or format. 

15) Automated creation 
of your site s navigation. 

16) Selective page publication. 

17) Built-in FTP. 

18) NetObjects Fusion sites look 
great under all major browsers. Oh 
yeah, and the code we generate is 
clean. 

19) The changes your client asks for 
now take minutes not days. Sleep in. 
Walk the dog. Work on a different 
site-you decide how to spend the 
extra time. 

20&21) Saturdays and Sundays. 
You can have them back. 

22) You get a full version -for trial - 
right now at www.netobjects.com 

23) ...free. 



For free Macintosh or Windows trial software: 

www.netobjects.com 

To order call: 

1 -888-449-6400, DEPT. 9-PC 

The smart way to build Web sites. 




" 4 996 NetObjects, Inc. NetObjects and NetObjects Fusion are trademarks of NetObjects, Inc. All other registered or unregistered trademarks are the property of their respective companies. NET^j^fo|GCt'$ 
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asic Design 

Creating a home page is a simple 
task. You spend far more time figur- 
ing out your message than actually 
designing your page. 

Step 1. Choose your software. 
You can create a home page with 
nothing more than a plain text edi- 
tor, such as the Windows 95 
Notepad. You sihiply type in your 
message, then format it with HTML 
commands called tags. But don't 
panic: You don't need to know any- 
thing about HTML to cobble 
together a page. 

Instead of learning HTML you 
can use a graphical Web page pub- 
lisher like Claris Home Page or 
Microsoft FrontPage 97. All you 
need to do with these apps is type in 
text and drag graphics into place. 
Better yet, you don't even need to 
buy a new application to create Web 
pages this way. The latest versions of 
Corel Office Professional, Lotus 
SmartSuite, and Microsoft Office 
come with guides that walk you 
through creating a Web page. And if 
you're hosting your site at an online 
service like America Online or 
CompuServe, you can use the sim- 
ple Web page software they provide. 

Building Web pages using these 
methods is easy, but it's also limited. 



Step 1 
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If you want more control, consider a 
full- fledged HTML editor. You've 
got a lot of choices there, too — from 
shareware and freeware options to 
commercial packages like Allaire's 
HomeSite 2.5. (For details on Web- 
page publishing products, see 
"Resources: Designing Your Site," 
page 26.) 

Step 2. Research and set goals. 
Once you choose your Web publish- 
ing package, you should take some 
time getting familiar with it. Also, 
think about how you want your site 
to look. One of the best ways to get 
ideas is to study the sites of other 
companies that target the same audi- 
ence you want to reach. If you're 
going to use an HTML editor, you 
can learn a lot by studying the code 
of existing pages. Both Microsoft 
Internet Explorer and Netscape Nav- 
igator make it easy to study the code 
of other pages. When you're viewing 
a page in one of those browsers, 
choose Source from the View menu 
to call up the HTML code. 

As you look around on the Web, 
you'll see that most basic Web sites 
include the name of the company, 
a logo, a basic description, and an 
e-mail link. This crucial link lets 
people instantly send you a mes- 
sage. In addition, make sure to 
include your business phone num- 
ber and address — you'd be sur- 
prised how many sites don't 
include this basic information. 
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Products and Services 



Network Solutions 

Tech Solutions ptovide* technical 
irYs!«fis!ion and lroyote*hootmg ye/ 



Pick your software. Select a 
graphical Web-page publisher 
for ease of use or an HTML 
editor for total control. 




Qiiiil.it y and Service 
Plumbing, Electrical and Heating Supply 
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What It Is . . . 

Basic Web page 

Estimated Time 
To Complete . . . 

You can create and design a 
simple page or two in as little 
as 15 minutes or up to several 
hours. 

Estimated Cost . . . 

Get most of the publishing tools 
you need for free on the Web; 
or spend a couple hundred 
dollars for a commercial 
package. If you create your 
own graphics, you need to 
invest in a high-end graphics 
package as well. 



Step 3. Design the page. Now 

you're ready to build the page. 
Draft the text of the page in your 
Web publishing program or 
HTML editor. Next, when you 
add graphics, don't use just any- 
thing you have on hand; to make a 
fast-loading page, use the smallest 
graphics files possible. Use GIF 
format for logos and other graph- 
ics and JPEG for photographs. If 
your graphics aren't in this format, 
use a graphics package to convert 
them. Once you've finished design- 
ing the page, view it with your 
browser. If your graphics take too 
long to load, try compressing the 
graphics more in JPEG format. 



Design your site. Draft the text, 
format it, and then add graphics that 
won't bog down a 28.8Kbps modem. 
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Study the competition. Get ideas 
for your site by studying other Web 
sites with a similar audience. Check 
out the source code to see how the 
pages were built. 



Step 3 
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Welcome to Wonderland Supply 
Company! 



We odcr the most complete line of bandcrsnatch hunting supplies in all of 
Wonderland! Vorpal swords, Jujub bird repellent, we have got what you 
need to defeat that manxonc foe. Cafl us today at 555-0000 and say you 
saw our page on the web to receive a special bonus offer. Or click here S3 
to send us some email. 



Wonderland Supply Company 
411 White Rabbit Lane 
Aliceville. Wl 10001 
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Custom graphics are why you 
hire a top Web designer. 




Southwest Chili Factory 



SPECIAL THIS WEEK! 



• "Diablo" Chili Paste 




$3. 50 per Jar 
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Introducing WebSuite2, the first graph- 
ics package that lets you create the look 
of a custom Web site without hiring a 
professional designer. Or becoming one 
yourself. 



WebSuite2 works right alongside your favorite HTML 
editor. Use Design Wizards to automatically create cus- 
tom-looking Web pages or drag and drop high-end 
graphics right into your HTML document. 




Create your own custom graphics in 
WebSuite2, or work with over 2000 
starter graphics. And put full, Java-pow- 
ered animation into your Web site - just 
point and click. 



WebSuite2 gives you everything you'd expect 
from a top design firm, from full animation to 
special effects like shadowing, transparency and 
anti-aliasing. Starting at just $99. 





FOR WEB SITES BEYOND WORDS 



10875 Rancho Bernardo Road, Suite 110 
San Diego, California 92127 1-800-388-7895 www.digitalstyle.com 





on the Web 



ultipage Design 

Most business sites present more 
than a single message, and therefore 
require more than a single page. 
Building a larger, more detailed site 
takes a bit of planning — similar to 
laying out the chapters of a book. 

Step 1. Plan the site structure. 

A well-designed site categorizes its 
information and makes navigating 
the pages logical. If you break up 
your content into too many pages, 
your visitors will be clicking and 
jumping from page to page with 
little feel of continuity. The same 
goes for including too many links 
on a single page. Hyperlinks to 
other Web sites or pages are great, 
but if they're overused, your visi- 
tor will soon wander away from 
your pages, never to return. 

Once you figure out a structure 
for your site, you need to make it 
easy for visitors to get started. One 
way to do that is to create a site 
map on your default page. Without 
a default page, visitors merely see a 
list of the filenames and folders on 
your Web server. 

Your site map doesn't have to 
be an actual map. You can keep it as 
simple as a number of text links or 
graphics that look like labels or but- 
tons, or you can designate various 
parts of a single graphic to associate 
with different links, which is called 
an image map. You 
can make an image 



map yourself via HTML or a handy 
utility like Web Hotspots or Map 
This. (For more site-design prod- 
ucts, see "Resources: Designing 
Your Site," page 26.) 

Step 2. Add search capabilities. 
Another way to make it easy for vis- 
itors to find what they're looking for 
is by adding search capabilities to a 
site. This is mandatory if you're 
offering information on your entire 
inventory of products or services. 
Keyword search engines are the 
friendliest to use, and the most ben- 
eficial. Best of all, adding search abil- 
ities is easy: You can download a free 
search script from the Internet. One 
of the most popular freeware scripts 
is Matt's Script Archive Simple 
Search, which works well on sites 
with up to several hundred pages. 
Or try another freeware product 
from Excite. It works like the com- 
pany's own Web search engine, only 
it indexes just what's on your server. 

Step 3. Make sure you can be 

found. The only true way to 
announce your presence on the 
Web is via one — or all — of the 
major search engines. Bear in mind 
that most people surf the Web 
searching for a solution to a prob- 
lem; they're not window-shopping. 
You'll want to make a thorough 
survey of your site to be sure all the 
keywords and concepts that address 
customer needs appear in your 
pages. Most of the major engines 
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PRIME Site Search Engine 



If you can't find the information you are looking for in the areas listed below, try searching the pages o^f 
the PRIME Consulting Group World Wide Web site via our search engine. 



What It Is . . . 

Moderate-size site 

Estimated Time 
To Complete . . . 

Anywhere from a couple of 
hours to a couple of days, 
depending on the number of 
pages. Figure on an hour per 
page, plus a few more hours 
to add search capabilities and 
register with search engines. 

Estimated Cost . . . 

All you need to buy is a Web 
publishing package, which can 
run $200 or more. You can use 
free scripts on the Web to add 
searching and navigation to 
your site. 



index your pages by sending out a 
"spider" — a program that distills 
keywords and concepts. Help the 
spider by using HTML META tags 
to provide descriptions and key- 
words for each page. Also make 
sure to get your main message 
across in the first paragraph on the 
page and repeat important key- 
words often. 

You can alert the search engines 
to your new site by completing an 
online form. Visit each search 
engine's home page for details on 
how to submit a site. Finally, if you 
don't have the time to do this your- 
self, you can hire a service to get 
your site registered with the search 
engines. Submit It charges $60 per 
year to register with over 300 search 
engines, registries, and directories. 



Search for this text: 

Boolean 1 

Case 
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Add navigation. Make it easy for visitors to find 
what they're looking for by making a site map on 
your default page. 



Make your site 
searchable. Download a 
free script from the Web to 
add searching capabilities 
to your Web site. 



□ 

File 



Step 3 



£<$( Seaich Help 



|<! — This document was created with HomeSite u2.8 — > 
<!00CTYPE HTML PUBLIC "-//W3C//DT0 HTML 3.2//EN"> 
<HTML> 
<HEAD> 

<TITLE>Wonderland Supply Company - Home Page</TITLE> 
<META NBME-"description" C0NTFNT - "Wonder land Supply Compan 
<METfl NAME^'keywords" CONTENT-"bandersnatch , Wonderland, u 

</HEftD> 

<80DV BGCOLOR="ttFFFFFF"> 

<IMG SRC="Pictures/l<night1 .giF" WIDTH 1/8 HEIGHT=2*»4 HSPftC 
<PXBRXBR> 

<H1> Welcome to Wonderland Supply Company *</H1> 
<PXBRXBR> 

We ofFer the most complete line oF bandersnatch hunting su 
<PXHR> 

<CEHTERXI>Wonderland Supply Company<BR> 
i«11 White Rabbit Lane<BR> 
ftliceuille, WL !0801</IX/CENTER> 

</B0DV> 
<7HTML> 



Design with search engines in mind. Use 

HTML META tags and keywords to make it easy 
for search engines to catalog your site. 
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on the Web 



omplex Design 



When you stop viewing your Web 
site as an adjunct to your business 
and start viewing it as a business in its 
own right, you'll want to give it every 
competitive advantage that cyber- 
space allows. Above all, you want 
your site to be a two-way street so 
visitors can interact with you and 
each other. 

Step 1. Add two-way communi- 
cation. One of the easiest ways to 
add interaction to your site is with 
forms. Forms let you collect infor- 
mation about visitors to your site or 
get feedback from them. In HTML 
you can create easy-to-fill-out forms 
that are made up of text boxes, 
radio buttons, and drop-down lists. 

If you create several forms, collect 
all of them in one place like a text file 
or database. To do that you need to 
use what's called Common Gateway 
Interface. CGI lets your site run 
other programs called scripts. You 
can create your own scripts for feed- 
back forms, but you don't have to; 
the Web is filled with excellent free- 
ware and shareware CGI scripts, 
including the Guest Book Genera- 
tor. (For more free programming 
scripts and other Web-design prod- 
ucts and services, see "Resources: 
Designing Your Site," page 26.) 

You can also use scripts to add a 
message board or a chat room to 
your site. But if you do, make sure 
you have the staff to han- 
dle these additions so 



questions are answered in a timely 
manner, and the chat room is mon- 
itored during chat sessions. 

Step 2. Add audio. An easy way 
to jazz up your site is by adding 
sound. Start with regular WAV or 
MIDI files that play back when vis- 
itors click on the icons to down- 
load files. But don't go overboard; 
a few attention-getting sound 
bites are plenty. 

The next step is to add streaming 
audio — sound that plays automati- 
cally, provided visitors have the 
required browser plug-in. Streaming 
audio works well for recorded broad- 
casts, such as a speech, a presenta- 
tion, or a technical discussion. The 
most popular way to add streaming 
audio is with an audio server called 
Progressive Networks RealAudio. 

Step 3. Add interactivity. Don't 
stop with audio. The level of 
sophistication you bring to your 
site is highly scalable. You could 
add scrolling text that changes 
daily, for example, or messages 
that appear when someone clicks 
on an icon. All of this is possible 
with programming. But custom 
routines and programs require a 
professional coder, who on a per- 
project basis charges $50 an hour 
or more. 

Whether you do it yourself or 
hire someone, you need to get 
familiar with some Web program- 
ming languages. Java and ActiveX 
let you create applications, 



What It is . . . 

Large, secure site 

Estimated Time 
To Complete . . . 

Adding forms, sound, and 
interactive elements to your site 
takes several hours to a full day 
or more, depending on your 
level of expertise. 

Estimated Cost . . . 

Teach yourself programming or 
hire a programmer for about 
$50 per hour. You can also 
download many of the Web's 
freeware programming scripts. 
Figure on several hundred 
dollars for additional tools, 
such as an audio server. 



such as a stock ticker, that visitors 
can download to their computer. 
Netscape browsers don't yet sup- 
port native ActiveX, so not every- 
one would be able to run your 
ActiveX programs. Perl is another 
important Web programming lan- 
guage, especially if you want to add 
electronic commerce to your site. 
Most of the shopping-cart pro- 
grams currently used for electronic 
commerce are created in Perl. 
VBScript is another programming 
language that's used to create cus- 
tom routines like scrolling text for 
your site. 



Step 3 
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appreciate it if you would complete the following form Thanks 




Name: 

Email Address 



r 



I have decision authority over the following (check aO that apply) 

r Hiring technology consultants 

r Purchasing add-on products for Word and Excel 

r Hiring trainers and/or developing courseware 

Can we add you to our electronic mailing list {PCG use onry)? 

C Yes 
r No 



Add sound. Make your site a multimedia 
experience by adding simple audio files and 
an audio server like Progressive Networks 
RealAudio for streaming audio playback. 
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video 





Order & download RealPlayer Plus for full-featured RealAudio and 
RealVideo or download the free RealPlayer . 




Add communication. 

Get feedback from visitors 
to your Web site by adding 
easy forms. 
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Get everv NBA regular season game every night live in RealAudio - FREE 
Included in your complimentary ESPNET SportsZone subscription when you 
order & download RealPlayer Plus. 
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Add RealVideo and RealAudio to your site. Purchase or 
evaluate an EasyStart Server, Professional Server 
System, or Intranet System. 



Fr*«» Vid«o Capture 
Card with EasyStart 



Watch 3 original short films by Spike Lee , more than 60 sites 
in the RealVideo Site Guide , and the Site of the Day . 
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|< SCRIPT LANGUAGE="JavaScnpt"> 

<!•- Beginning of JavaScript Applet 

P Copyright (0)1996 Web Integration Systems, Inc DBA Websys, Inc. 
All Rights Reserved. 

This applet can be re-used or modified, if credit is given in the source code 

We will not be held responsible for any unwanted effects due lo the usage of tl 
derivative No warrantees for usability for any specific application are given or im 

Chris Skinner, January 30th, 1996 

Modified by PCG 9/26/96 (TJL) 
*/ 

function scrollrt r2l(seed) 
{ 

var thedate=new DateO 

var today=thedate.getDayO, 

if (today == 0) var msg="Need a Web site of your own? Take a look at the V 
1 (800) 565-7069 and see how PRIME Consulting Group can help * 

if (today == 1) var msg="Computer technology not adding to your company's 
I (800) 565-7069 and let's talk utilization!' 

if (today == 2) var msg="Need a Web site of your own? Take a look at the V 
1 (800) 565-7069 and see how PRIME Consulting Group can help.* 

if (today == 3) var msg="PRIME 95 for Word named Best of the Net' by PC/ 



Make your site interactive. 

Customize your site with special 
applications you build yourself or 
hire a programmer to develop 
scripts for you. 
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ONLY ONE'S READY FOR SERIOUS COMPETITION 

These days it seems like there are lots of ways to get your business onto the Web. Take a close 
look and you'll find that one product clearly leads the pack in terms of experience, features, 
integration, and broad third-party support. That's why iCat Electronic Commerce Suite 3.0™ 
has been chosen by more merchants, more Web developers, and more Internet service 
providers, than any other e-commerce solution. And why both PC Computing and Byte 
recently awarded four star ratings to iCat Electronic Commerce Suite software. So what are you 
waiting for? To test drive catalogs created with iCat software, visit usat| www.icat.com 




THE COMPLETE E-COMMERCE SOLUTION 



Plan, collect and organize 
your information 



Select or design 
template layouts 



Publish your catalog 
on any Internet server 



Accept secure 
transactions 



Remotely manage 
orders and customers 



THE WORLD'S BEST SELLING I < « < * * € E SOFTWARE 



For more information, call iCat Sales at 888-553-8800. 

©1997 iCat Corporation. All rights reserved. iCat and the iCat logo are registered trademarks of iCat Corporation. iCat Electronic 
Commerce Suite, Carbo, and the Carbo-Loaded logo, are trademarks of iCat Corporation. All other trademarks are the property of respective owners. 




on the Web 



esources: Designing Your Site 



Once you choose your platform, you're on the way to creating your site. If you want a basic 
site design, consult the Graphical Web Publishers section. To take advantage of the power of 
HTML, you'll find great resources in the HTML Editors section. Finally, if you want to jazz 
up your pages with multimedia and interactivity, check out the tools in the Multimedia, Page 
Development, Programming, and Search sections of this resource guide. 



Product 



Buzz 



GRAPHICAL WEB PUBLISHERS 



Microsoft 
FrontPage 97 
(800) 426-9400 
$149. Reader 
Service No. 739 



irtr£r£rk One-click Web pages and strong site 
management make FrontPage an excellent 
choice for those who want to avoid HTML. 
Includes a desktop Web-server program so 
you can test your site on your local machine. 



Claris Home Page 
(800) 544-8554 
$99. Reader 
Service No. 740 



fairkfc Best for beginners creating personal or 
basic Web sites, thanks to an intuitive interface 
and 25 templates. Lacks site-management 
features. 



Netscape 
Navigator Gold 
3.01 

(800) 638-7483 
$79. Reader 
Service No. 741 



iWnWr Creating a Web page is as simple as 
typing text and adding graphics and tables, 
then clicking on a button to see the finished 
product. Look for the Gold Editor to be 
reintroduced as Composer in the upcoming 
release of Netscape Communicator. 



Asymetrix 
WebPublisher 
(800) 448-6543 
$79. Reader 
Service No. 742 



No time or skills to design a page from 
the ground up? Let WebPublisher help. Choose 
a template from 20 professionally designed 
styles to showcase your imported content. 
Then point, click, and publish. 



HTML EDITORS 



Sausage Software 
HotDog Professional 
www.sausage.com 
$100. Reader 
Service No. 743 



iHr£rfc& This classic HTML editor just keeps 
getting better with support for style sheets, 
GIF animations, image conversion, and more. 
It lets you edit files already in use on the server. 



Allaire 

HomeSite 2.5 
(800) 599-8856 
$40. Reader 
Service No. 744 

Macromedia 
Backstage Internet 
Studio 2.0 
(800) 457-1774 
$299. Reader 
Service No. 745 



i^rMrk When you need the power of an 
HTML editor, you can't go wrong with HomeSite. 
You get ample tag customization, multiple 
document replace, link verification, and estimates 
of download time per page. 



A true Webmaster suite, which 
includes Designer for full HTML page creation 
and Manager for managing links and server 
uploads. Add that to the included xRes image 
editor, and you're ready to create a site to 
handle major database applications. 



Corel WebMaster 
Suite 

(800) 772-6735 
$250. Reader 
Service No. 746 



i&rkfr The perfect HTML editor for the 
graphically inclined. WebMaster Suite packs in 
over 8,000 clip-art images. 



Product 



HTML Transit 2.0 
(800) 344-9737 
$495. Reader 
Service No. 747 



Buzz 



i&rtrk Want a ready-made Web site? Use 
HTML Transit to convert existing electronic 
documents to Web pages. HTML Transit even 
breaks larger documents into separate pages. 



LiquidFX 2.0 Pro 
liquidfx@access 
.digex.net; $55 



^dHrk A design package with a powerful 
graphics bent— it includes a GIF animator, batch 
file converter, plus Java and ActiveX wizards. 



NetObjects Fusion 
(888) 449-6400 
$495. Reader 
Service No. 748 



Not for novices, but perfect for 
experienced Web-site builders who need an 
integrated tool to design, publish, and manage 
complicated sites. 



Next WebObjects 
(800) 879-6398 
$2,999. Reader 
Service No. 749 



Create a truly customizable Web 
site — one that adapts itself to user requests. 



Blue Sky Software 
Web Office 
(800) 793-0364 
$199. Reader 
Service No. 750 



'M&r Get your site in gear with Web Office, 
which includes a graphics library and editor, 
image-map creator, and site-management 
utilities. 



InContext Spider 
(800) 263-0127 
$50. Reader 
Service No. 751 

SoftQuad HotMetal 
Pro 3.0 

(800) 387-2777 
$159. Reader 
Service No. 752 



Keep tabs on your Web pages as you 
build them with Spider's split-screen approach. 
You get plenty of extras like sounds, Shockwave 
files, and Java applets. 



wO*T Forge cool Web pages with this true 
power editor for HTML wizards. Its visible tags 
ensure you've got all your code in the right 
places. 



MULTIMEDIA 



Alchemy 
Mindworks GIF 
Construction Set 
(800) 263-1138 
$20. Reader 
Service No. 753 



Want total control over your 
animations? Use the Construction Set to get 
frame-by-frame feedback. And it's got a 
special feature for making animated text 
banners in minutes. 



Macromedia 
Director 6 
Multimedia Studio 
(800) 326-2128 
$999. Reader 
Service No. 754 



i^Mkfafc Give your pages a jolt with 
Macromedia's Shockwave, the leading way to 
add multimedia to your Web pages. The latest 
version publishes to the Web and to CD-ROM 
with a single click. 
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Product 



Buzz 



Progressive i&rfcfcrk Now hear this: Wake up your Web 

Networks RealAudio site with streaming audio, courtesy of RealAudio. 

(800)444-8011 

Starts at $295. 

Reader Service 

No. 755 



DigitalStyle 
WebSuite2 
(800) 388-7895 
$99. Reader 
Service No. 756 



l^nV&^r Add Java animations to your pages 
without doing a lick of programming. 
WebSuite2 gives you 1,900 animations 
organized into 10 style groups. 



Macromedia Flash 
(800) 326-2128 
$249. Reader 
Service No. 757 


itftfrk Speed and style are possible with 
Flash. Its small files make it ideal for adding 
animated buttons and other items to your pages 
without bloating them. 


PAGE DEVELOPMENT UTILITIES 


Adobe Photoshop 
(800) 492-3623 
$549. Reader 
Service No. 758 


i&r£rfar(Z The best graphics-editing package is 
also one of the best apps for creating a Web 
site. Includes all the tools you need for top-notch 
graphics. 



Automata Web 
Hotspots 
(800) 242-4775 
$49. Reader 
Service No. 759 



!^&^r&& All the bells and whistles you want 
for making the best site maps. It even lets you 
verify online links before creating a map. 



JASC Paint Shop Pro i&rtrfak It started out as shareware, and now 

(800) 622-2793 Paint Shop Pro is in the big leagues. Get 

$69. Reader complete image viewing, editing, conversion, 

Service No. 760 and special effects in this affordable package. 



Todd C. Wilson's 
Map This 1.31 
www.ecaetc.ohio- 
state.edu/tc/mt/ 
Free 



Save your money: Map This 
creates the site maps you need for free. 



Mediated! 

Livelmage 1.21 

sales@mediatec 

.com 

$30 



itf&rk Take all the power of Map This, 

add in an improved interface and image-creation 

tools, and you've got Livelmage. 



Ulead PhotoImpact i&r£rk It's a snap to create buttons, 

with WebExtensions background images, GIF animations, and low-res 

(800) 858-5323 images for Web pages with PhotoImpact. 

$139. 

Reader Service 
No. 761 



Boutell.Com Map 
Edit 2.26 
(206) 325-3009 
$25. 

Reader Service 
No. 762 



i&rk Image mapping made easy: Just open up 
your GIF, JPEG, or PNG format image, then 
draw a map with links to other pages and 
frames. 



Product 



ExperTelligence 
WebberActive 
(805) 962-2558 
$149. Reader 
Service No. 763 



Buzz 



iHrk Don't take any chances: Free your 
code from errors with the Webber editor's 
validation features. 



PROGRAMMING SCRIPTS 



Guest Book ifoWnWr Find out who's been visiting your 

Generator site. Use this free script to save all the 

www.arachnoid guest book info to a single file or have it 

.com/lutusp/cgi.htm e-mailed directly to you. 
Free 



Matt's Script Archive i&rfck Another great free script from Mart's 

WWWBoard Script Archive. This one maintains a threaded 

worldwidemart message board. Ideal for bulletin boards and 

.com/scripts/; free discussion groups. 



Matt's Script Archive *£r£rfc A third free script to try that adds simple 
Simple Search searching to your site, 
worldwidemart 
.com/scripts/; free 

PROGRAMMING TOOLS AND INFORMATION 



Gamelan 
www-a.gamelan 
.com; free 



iHrfcfak The ultimate Java toolkit: utilities, 
programming information, samples, special 
effects, tutorials, and more. 



JavaSoft Java 
Development Kit 
(800) 786-7638 
Free. Reader 
Service No. 764 



Symantec Visual 
Cafe 1.0 
(800) 441-7234 
$199. Reader 
Service No. 765 



i&rfctrk Want to try before you buy? The 
latest beta of Sun's Java Development Kit includes 
the tools you need for full Java 1 .02-based 
software development, from a debugger to 
tighter security to complete Java source code. 

i&rfc£rk Easy Java programming? It's 
possible with Cafe's drag-and-drop interface. 
Beginners can get started with the sample 
applications. 



Visual J++ 
(800) 426-9400 
$99. Reader 
Service No. 766 



fafctrk More than a complete development 
tool, Microsoft Visual J++ lets you create Java 
apps using the Just-In-Time Compiler. You also 
get a source compiler, debugger, and more. 



SEARCH TOOLS 



Excite for Web 
Servers 

(415) 943-1200 
Free. Reader 
Service No. 767 



fahrirkfe Add Excite's powerful indexing — 
and its familiar interface — to your site with this 
free utility. 



Submit It 
(617)275-0930 
Free to $60. 
Reader Service 
No. 768 



iHrfHrk Make sure Web surfers find you 
by subscribing to Submit It. You're registered 
with 20 search engines for free, then charged 
for the rest — up to over 300 search engines, 
directories, and registries. 



•ESTIMATED STREET PRICE. 



WWW.PCCOMPUTING.COM 



2 7 




on the Web 



aintain Your Site 



Once you design your site, it's time 
to take it live on the Web. One 
warning before you do: The cyber 
ghost towns strewn across the 
Web — sites that are established, then 
abandoned — are textbook cases in 
what not to do. They frustrate and 
drive away customers, failing to gen- 
erate revenues. Worse, they're vul- 
nerable to hackers and bandits. 
Don't learn this lesson the expen- 
sive way: If you're not going to 
maintain and secure your site, you're 
better off without one. 



Security begins even before you 
take your site live. After you've pre- 
pared your files for posting on the 
Web server, upload them via File 
Transfer Protocol (FTP), then set 
file permissions and security. Com- 
plex sites also need to undergo 
extensive beta-testing for security. 

It's equally important to keep 
your content fresh, so change it fre- 
quently. Stale content undermines 
the best page design. Customers 
bored by your site will stop coming 
back. Outdated content also makes 



you look unprofessional and cava- 
lier about the people you depend 
on for business. A What's New 
page is a good way to keep the 
throngs returning — as long as you 
keep What's New new. 

You should also check links to 
other Web pages and update the 
ones that moved or are no longer 
relevant. If you have a message 
board or a guest book, remove old 
data so your site looks current. And 
finally, study your site's traffic sta- 
tistics to learn how many hits it's 
receiving, what pages are the most 
popular, and what time your site is 
the busiest. 
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Site Publishing 



What It Is: How to get any size Web site up and running; 
set up a smart folder system for your files so you save 
time and work later on; upload your pages and set permissions and 
secure areas. 

Pros: Saves time and hassles later; ensures security. 
Cons: None. 

Who It's For: Anyone who designs a Web site. 



m j What's New at Sausage Software 

If you're a regular visitor to the Sausage Software Web site, you can bookmark 
this page for future reference and jump straight here to see what's new! 



mm 

LOCKOUT 



LockOut 

LuckOu! i s a fun new security program from Sausuge Software. 
LockOut is a small Java applet that sits on your weh pane. 
Whon users click the images in the correct sequence, it passes 
a URL to the applet, and takes you to a new page. If they click 
the wrong sequence, it will take them to another URL. A useful 
and secure way of controlling access to parts of your site. 




Updating Content 



What It Is: How to keep your site fresh with new and 
updated information; learn how to quickly and easily make 
global changes to your site; draw attention to new content with a What's 
New page; clear out old data; and discover tricks for making content look 
new without doing any extra work. 

Pros: Keeps visitors coming back. 

Cons: Requires constant work and attention. 

Who It's For: Anyone with a medium-size or complex Web site. 
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Site Analysis 



What It Is: How to track site traffic by turning your server 
logs into useful reports. 

Pros: Lets you follow the activity on your site and design content that visi- 
tors like; keeps tabs on bandwidth use. 

Cons: Time-consuming to download and review statistics; not always 
easy to draw the proper conclusions from the statistical data. 

Who It's For: Those with complex, dynamic sites. 
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SUPRA EXPRESS 56 MODEM FAMILY. Now you can download all the 
most compelling Internet content up to twice as fast over ordinary phone lines. With Diamond 
Multimedia's affordable new SupraExpress 56 Kbps-capable modems— which incorporate 
Rockwell's k56 Flex technology— you'll do a lot more exploring and a lot less waiting. And 
they've been built from the ground-up for better performance and easier upgradeability. So 
visit us on the Web for all the facts. And, while you're there, check out our introductory offers. 
Then prepare yourself. Because there's no telling where our 56 Kbps modems will take you. 
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but we can't 
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for where 



our new 



56K modems 



take you. 
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on the Web 




ublishing 



You might think the Keystone 
Cops managed half the Web pages 
on the Internet given how quirky, 
unreliable, and riddled with bugs 
most sites seem to be. Thorough 
testing before your site goes live is 
the only safeguard. You can 
quickly check your pages by point- 
ing your Web browser to where 
they're stored on your hard drive. 
Qr for a more thorough check, 
load a software utility that makes 
your PC act like a Web server so 
you can test links and interactive 
elements. After you check all the 
files, transfer them from the com- 
puter they were created on to the 
actual Web server. 

Step 1. Organize your files. The 
easiest way to post all your pages 
and related files to the Web server 
is by uploading them via FTP. 
Before dumping everything onto 
your Web server, however, orga- 
nize your files. Set up subfolders 
for all related files — static pages in 
one, dated pages in another, CGI 
scripts in another, files for down- 
loading in another folder, and so 
on. This saves you a lot of time 
when you need to locate a specific 
file later. 



Step 2 . 
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Step 2. Transfer your files. 

When you're ready to transfer files 
to your ISP or Web server, first 
check if yo ur Web publishing pack- 
age handles the task; Microsoft 
FrontPage 97, for example, does 
the job. If not, you need a file- 
transfer or FTP utility like 
Ipswitch's WS_FTP Professional. 
You can pick up an evaluation copy 
of this handy utility at www 
.ipswitch.com. (For details on more 
FTP utilities and related products, 
see "Resources: Maintaining Your 
Site," page 36.) 

After you launch your FTP util- 
ity, log into your Web server with 
the password you've set or one 
your host provided. Once con- 
nected, you'll see two windows: 
one that shows files on your local 
drive and another that shows the 
files on the Web server. Simply 
transfer files by dragging them 
from one pane to another. 

Step 3. Set file permissions. 

Most of the files you put up on 
your site will be read-only for 
everyone except you, the Webmas- 
ter. You should have owner status 
on everything. But for a page like a 
message board, which is updated 
dynamically by a script, you have to 
make the files read- write. The way 
you set file permissions depends on 
the server software you use. 
For example, if you're run- 
im a ning Microsoft Internet 
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Step 3 f jj e permissions 



Transfer your files. Upload 
your organized files to your 
Web site via an FTP utility 
such as Ipswitch's WS_FTP 
Professional. 
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What It Is . . . 

How to publish any size Web 
site, including ways to set up 
a file system, upload pages, set 
file permissions, and establish 
secure areas. 

Estimated Time 
To Complete . . . 

Anywhere from 15 minutes 
to set up and configure a 
basic site, to 1 to 3 hours for 
a complex site. 

Estimated Cost . . . 

Depends on the host 
platform and the server 
software you use. 



Information Server, you'd set file 
permissions through the NT File 
Manager. 

Step 4. Create protected areas. 

In addition to setting individual 
file permissions, you might want to 
mark off sections of your Web site 
as restricted areas. Say you want to 
set up a message board, but want 
to give only certain people access 
to it. You can store it in a folder 
that's a protected area. When 
someone clicks on a link to go to 
that page they're prompted for a 
username and a password. 

You might want to do some- 
thing completely different and set 
up anonymous FTP. This lets peo- 
ple upload and download files to 
and from your site without having 
an account on your system. 



These are usually only applicable on UNIX host 



Cancel 



OK 



Set permissions. Protect your files 
by setting them to read-only; you 
don't want anyone to make changes 
to your Web pages except you. 



Step 4 M \n Password 



"?Ix 



Please enter yout authentication information. 



Resource; Protected Area 



OK. 



Cancel 



User name: 



Password: | ******><»< 



P gave this password in your password fist 




Set up a restricted area. Control who has 
access to certain areas of your Web site, like a 
message board or a chat room, by setting 
passwords for access. 
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And it's free. The web is a 

great way to access the Internet. 
But there's one drawback: unless 
you know HTML programming, 
you can only visit sites instead 
of creating your own. 

Now, with Towne Square 2000 SM 
from U.S. Robotics, we've changed 
that. Just come and check out our 
site at http://townesquare.usr.com 
and we'll give you everything you 
need to begin building your own 
personalized home pages. It's fun, 
it's easy and best of all, you don't 
need any programming know- 
ledge to get up and running. 



Choose from a variety of 
professionally designed templates, 
or custom-design your own. 
Then use your Web site to get the 
most from your online experience: 
post your resume, share your 
family album with other relatives, 
promote your business or send 
your friends holiday and special 
occasion cards. 

New Towne Square 2000 from 
U.S. Robotics. Because the World 
Wide Web is even more fun when 
you're not on the outside looking in. 



iflobotlcs 



©1997 U.S. Robotics. All rights reserved. U.S. Robotics and the USRobotics logo are registered trademarks and Towne Square 2000 is a service mark 
of U.S. Robotics. Program specifications are subject to change without notice. Contact your U.S. Robotics representative for current product information. 




on the Web 



pdating Content 



As soon as your site is set up, you 
have to start updating and changing 
Jk. Unfortunately, new and updated 
material is harder to find on a large 
site with numerous pages. While 
first-time visitors might not mind 
looking at all the pages as they 
explore your site, most people want 
to zero in on the new stuff. There 
are several techniques for making 
this easier for you and your visitors. 

Step 1. Use Server Side 

Includes. As you design your site 
you'll find there are certain elements 
you routinely put on each page. 
These include your image map, tex- 
tual links between pages, and per- 
haps a copyright notice. If you need 
to make even a minor change to one 
of these elements, you must edit 
every page on your site. 

But that isn't the case if you use 
Server Side Includes (SSI). This 
HTML feature tells the Web server 
to parse the page before loading it. 
When the Web server finds certain 
commands, it runs them. For exam- 
ple, you can use SSI to display the 
page filename and the IP address of 
the remote browser — items that are 
determined dynami- 
cally — to appear on a 
page. Or you can use 
the SSI Include tag to 



have one file included inside another, 
such as your image map. Now when 
you make changes to the original 
image map file — which all your other 
pages point to — the changes are 
reflected on each individual page that 
displays the image map. 

Step 2. Set up a What's New 
page. One-button access to every- 
thing new on your page is your 
best bet for luring visitors back to 
your site. Use a What's New page 
to display a running log of changes 
you've made, with a link to each 
new or changed page. 

Step 3. Clean out old content. 

Just as important as adding new files 
is purging old ones or updating 
their content. You also need to be 
aware that the very things you use 
on your site to make it interactive 
and dynamic can also make it look 
abandoned and outdated. For 
example, a message board with an 
old post that asks, "Is anyone here?" 
and goes unanswered for days begs 
for a foreclosure notice. 

Step 4. Make content appear 

fresh. Sometimes you don't have to 
create entirely new content to make 
your site look fresh. There are tricks 
you can do to keep pages from get- 
ting stale. For example, create a text 



What It Is . . . 

How to update the content on 
your Web site, including ways 
to quickly make global changes, 
set up a Whaf s New page, and 
clean out old content. Plus tricks 
to make existing information 
look new. 

Estimated Time 
To Complete . . . 

This job is never done. Web 
sites are, almost by definition, 
under construction forever. 

Estimated Cost . . . 

You'll spend most of your time- 
not your money— keeping your 
site current. 



Step 2 
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file of unique paragraphs you want 
randomly displayed on your page. 
Then use a script, such as Matt's 
Script Archive Random Text, to 
show a different item from the file 
every time the page is accessed. The 
page shows different bits of content 
each time it's accessed — but you 
didn't really change a thing. You 
can apply this same trick to graphics 
files. (For information on tools to 
update your content, see 
"Resources: Maintaining Your 
Site," page 36.) 



Links 
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fc^.^^ ^uat shtml - Notepad 



File Edit 



Search 



Help 



Configuring Windows 95</a>. 
</ul> 

<P> 



Truth by the Gleaming Merciless Truckloacl" 

This page will list the changes made to the Web site each month This allows you to quickly see where the new c 
your last visit. 

February 26, 1997 

■ Announcment on PRIME 97 added to Main page See Mammas 

■ Removed sound tags and went hack to the 6GSOUND tag (MSSE only) due to compatibility issues betwee 
MSIE and NS and previous versions of those browsers 

February 13, 1997 

• New FAQ on dealing with the attached files you get in email sent across the Internet that appear as a stea 
meaningless characters in the body of email message. See How to Deal With Attached Files Sent Across 



• Added new sound tags to various pages to allow MIDI sounds to be played from IE2, IE3, NS2, and NS3. 
February5, 1997 



<! — ttinclude File="coniTion/pcginap1 .html 

<! — ttinclude File=**common/ jumps. htnr — > 

<f — ttinclude File="coromon/copurt .htm" — > 

</font> 
</body> 
</html> 



New FAQ on converting Word 97 documents to previous versions of Word (Word b and Word 95/Word B) 

Convert Word 97 Documents to Word 95 and Word 6 

Added a new link to the Links page See the PRIME Links pace 



Make a Whaf s New page. 

Key in visitors to brand-new 
content on your site with a 
page listing recent changes 
and updates. 



Step 4 



3 



Sack 



Q □ 

Stop Behftsft 



Home 



Swich Fawofilei 



Ttf£ CGI RESO.liMEj WBM °™ 500 CGI related imwnml 
Matt's Perl CGI Scripts 
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Automate global changes. Cut down on the 
time it takes to make changes to common 
page elements, such as an image map, by 
pointing each page that displays the element 
to a single file. 



Keep content current. Use a script to have 
your site randomly display text and graphics so 
pages appear new and different each time 
they're opened. 
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HealthyPC.com 



It's like having 

hot-shot technical team 



Oil Call 24 hours a day. 




Your printer's on the fritz. Your software's 
got a bug. You want to boost your PC's 
performance. But you don't have your own 
tech support team standing by to help. Where 
do you turn? 

HealthyPC.com. There's nothing else like it. On 
the Web or anywhere else. 

Go to www.healthypc.com to troubleshoot computing problems. 
Pump up your PC with top-rated utilities. Get expert advice from 
our resident hardware and software gurus. Pick up tips and tricks 
to keep your PC in top shape. And easily locate additional repair 
and technical support resources. All FREE. 



SOFTIANK 



ZIFF-DAVIS 



Plus, join the Symantec Health Club. And 
get online computer maintenance and 
around-the-clock virus protection for just 
$4.95 a month. So your PC is always fit to go 
the distance. 

Visit www.healthypc.com today for FREE online 
pQ ca re, maintenance, and troubleshooting 
from people you trust— ZDNet and Symantec. And put our 
hot-shot technical team to work for you. 

www.healthypc.com 



SYMANTEC. 



© 1997 ZDNet. All rights reserved. The Symantec logo is a trademark of the 
Symantec Corporation. ZDNet is a trademark of Ziff-Davis. 
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on the Web 



Site Analysis 

Where's the action? The only way 
to refine your site — and your busi- 
ness in the bargain — is to find out 
which pages are getting the most 
traffic and why. The inverse, 
knowing which pages you should 
eliminate or change, is just as 
important. The answers to these 
questions lie in your server logs. 
These tell you where visitors came 
from, which browser they used, 
their domain, what pages they 
accessed, what files they down- 
loaded, and much more. 

Step 1. Track your hit activity. 

One of the most helpful facts to 
know about your site is how many 
hits it's receiving. One way to 
track this is to put a counter on 
your site's main page that moves a 
notch every time the page is 
accessed. But be aware of the lim- 
itations of this approach: Not all 
visitors enter your site through the 
main page. And some people who 
visit your main page don't stay 
long enough to read it. 

A better way to track activity is 
to use a program that analyzes 
your server logs. Statbot, 



































Webthreads, and MKStats turn 



Step 1 
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server logs into useful summarized 
reports with graphics. (For details 
on parsing programs and resources 
for analyzing your site, see 
"Resources: Maintaining Your 
Site," page 36.) 

Step 2. Check referring pages. 

Parsing programs can do a lot 
more than help you track hits to 
your site. They also generate 
reports that show all your refer- 
ring pages — that is, pages on other 
sites that are linked to your pages, 
graphics, or scripts. You can also 
see the amount of traffic you're 
getting from the various search 
engines. And you can even get 
detailed lists of the keywords peo- 
ple use to find your site. 

Step 3. Track pirate access. 

Tracking site stats helps you create a 
better site by clueing you in to pop- 
ular content and interests. It's also 
crucial for keeping tabs on your 
bandwidth use. This is especially 
important if you don't have your 
own Web server. If you use more 
than your monthly bandwidth allot- 
ment for data transfer, you're 
charged extra. Make sure all your 
usage is from your site's popular- 
ity — not from a bandwidth pirate. 
Let's say you posted a slick 
but rather large graphic on your 



Top Requested Pages 



User 
Sessions 




default htm 
reports.htm 
webtrend htm 



What It Is . . . 

How to analyze your Web site to 
find which pages are the most 
popular, when your site is the 
busiest, and how visitors find 
out about your site. Also, keep 
tabs on your bandwidth usage to 
prevent anyone from stealing it. 

Estimated Time 
To Complete . . . 

A few hours every week. 

Estimated Cost . . . 

Free to several hundred dollars. 
You'll find plenty of freeware 
scripts and utilities on the Web, 
as well as many shareware and 
commercial packages. 



Web page. Anyone can put a link 
to your graphic on one of their 
pages and display it directly on 
their site. When a visitor hits their 
page, the picture is downloaded 
to their browser from your server, 
increasing your data-transfer 
amount. Pay close attention to 
your stats, so you notice any 
surges in bandwidth use and can 
track their source through links to 
referring pages. 
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Referring Pages 

What pages are referencing yours 



Monitor site traffic. Make 
sense of your Web-server logs 
with an analysis program that 
tells how many people have 
visited, what pages are the 
most popular, and when your 
site's the busiest. 



faql.tihtml 

7 httjf VlstttTifiH iit ^ com/cjp-btrt/qu«ry 
g ha^//sWlsrfr^JBf»Hrt ^<^ltk? 

2http//ww..e«rchc« B /A1t.Vi.rtA/f ■ftQflPhllti 
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/tup shard 
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3apphire.crystal.com.au - 
sapphire. crystal. coia.au - 
sapphire. crystal. com. su - 
3apphire.crystal.c01s.au - 
sapphire.crystal.coia.au - 
sapphire.crystal.coo.au - 
sapphire.crystal.coa.au - 
sapphire.crystal.coa.au - 
Cu3t£7 . Hax74. Hew~York . NY. MS . UU . HET 
Cust-67. Max 74. New- York .NY.M5.UU.NET 
rJ3 518.dialup. telia.se 
h97-123.ccnet.com - - 
h97-123.ccnet.com - - 
h97-123.ccnet.com - - 



[03/Mar/1997: 03: 27: 39 



(03/Mar/1997:03:27:44 -0500] 
[03 /Mar/1997 :03: 27: SO -0500] 



(03/Mar/1997:03:28:25 -0500) 
[03/Mar/1997:03:28:2S -0500] 
[03/Mar/1997:03:28:25 -0500] 

[03/Har /1997:04:0S:48 
[03/Kar/1997:04:08:27 



Link 



0500] "GET /faql3.3htal HTTP/1.0" 200 21564 
'GET /pics/pfaq.gif HTTP/1.0" 200 2616 
"GET /pics/newOl.gir HTTP/1. 0" 200 386 
(Q3/Mar/1997:03:28:17 -0500) "GET /freestuf . shtal HTTP/1. 0" 200 15354 
[03/Mat/1997:03:27:50 -0500] "GET /pics/lagaapl. git HTTP/1. 0" 200 3S64 

"GET /pics/pfree.gif HTTP/1. 0" 200 2536 
"GET /pics/diskl.gif HTTP/1.0" 200 864 
"GET /pics/xlzone.gif HTTP/1. 0" 200 531 

0S00] "GET /pub/p7uashr.exe HTTP/1.0" 200 
0500] "GET /put Zp7vashr.exe HTTP/1.0" 200 



[03/Har/1997:04:32:20 -0500] "GET /rogue/wvuboatd.htal HTTP/1.0" 

[03/Har/1997:04:51:26 -0500] "GET /feqlO. shtal HTTP/1.0" 200 7177 
[03/Mar/1997:04: 51:27 -0500] "GET /pics/ptaq. gif HTTP/1.0" 200 2616 
[03/Har/1997:04:51:28 -0500] "GET /pics/newOl . gif. HTTP/1. 0" 200 386 



401 



h97-123.ccnet.coa - - [03/Har/1997: 04: 51: 28 -0500) "GET /pics/iagaapl . gi£ HTTP/1. 0" 200 3564 



dlalup69-7-S. swipnet. se 
dialup69-7~ 5. swipnet. se 
dialup69-7-S. swipnet. se 
dialup69-7-S. swipnet. se 
dialup69-7-5. swipnet. se 
dialup69-7-5.swipnet.se 
dialup69-7-S. swipnet. se 
dialup69-7-5. swipnet. se 
dialup69-7-5. swipnet. se 
dialup69-7-5 . 3wipnet. se 
dlalup69-7-5. swipnet.se 



[03/Mar/1997:O5:ll:42 -0500] "GET / HTTP/1. 0" 200 - 

(03/Har/1997:0S:ll:S8 -0500] "GET /wwwboard/aessages/246. htal HTTP/1.0" 

[03/Mar/1997:05:ll:44 -0500) "GET /plcs/*ailto.(jl£ HTTP/1.0" 304 - 

[03/Mar/1997:05: 11:44 -0S00] "GET /pics/pria«97. git HTTP/1.0" 304 - 

[03/Mar/1997:0S:ll:44 -0500] "GET /pics/pcglogol.glf HTTP/1. 0" 304 - 

[03/Mar/1997:05: 11:45 -0500] "GET /pics/iagaapl. git HTTP/1.0" 304 - 



(03/Har/1997:05: 12:20 -0S00] 
[03/Mar/1997:05:ll:4S -0500] 
[03/Mar/1997:05:ll:48 -0500) 
[03/Mar/1997:OS:ll:Sl -0500] 



200 



304 



"GET /wwwboard/aessages/24S.htal HTTP/1.0' 
"GET /pics/newOl.gif HTTP/1.0" 304 - 
"GET /vnntboatd/wwwboard.htal HTTP/1.0" 200 1502 
"GET /pics/pconv.git HTTP/1.0" 304 - 



[03/Mar/1997:05:13:39 -0500) "POST /cgi-local/wwwboard.pl HTTP/1.0" 200 1040 



Check who's linked to your page. Find out 
where your visitors are coming from by looking 
at a report of referring pages — sites with links 
to your site. 



Prevent bandwidth piracy. Pay 

close attention to referring pages to 
make sure no one is stealing your 
bandwidth and content to make their 
site look better. 
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Not with DeltaPoint QuickSite™. The most productive way to create, manage, and sell 

on the Web. 



The Fastest 
VfaytoC: 
Manage, 
on the We 




DELTAPOINT 





Delta>Point 




COMPUTER 




Create QuickSite 's new WYSIWYG++ layout editor gives you 
complete control over the layout of your web page. Integrated with 
Microsoft Office '97™, Netscape Composer™, and your other Windows 
programs, you can drag and drop, resize, edit, or create page components 
in a snap. QuickSite 's new site importer will automatically bring existing 
pages and graphics into QuickSite. 

Manage Your Web site constantly changes as your business grows. 
QuickSite 's award- winning management features will make sure that you 
stay productive. With QuickSite 's database technology your pages are 
always graphically consistent, up to date, and you never have a broken 
link. You can make global changes with a few mouse clicks. 

Sell QuickSite now comes with the EasyCommerce™ Catalog Builder, 
the fastest way to get your goods and services in front of your customers. 
The Catalog Builder will take your product information and automatically 
make it into web pages by applying a web page template. When your site 
is ready, QuickSite 's Site Promotion Wizard will automatically register 
your Web Site with all the major search engines so that your customers 
can find you right away. Start selling immediately. 

Visit your local retailer, or call 1-800-446-6955 to find out how 
QuickSite can make your Web Site more productive . The cats however, 
are up to you. 
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esources: Maintaining Your Site 



Once you design a Web site, your work has just begun — you now need to maintain it. For help 
with publishing your site, check out the FTP Software and Information section below. If you 
want to update your site, you'll find the right tools in the Web Content Resources section. For 
assistance with maintaining and analyzing your site, consult the Site Management and Mainte- 
nance Utilities section. Finally, for general help check our Webmaster Resources section. 



Product 



Buzz 



Product 



Buzz 



FTP SOFTWARE AND INFORMATION 



Ipswitch WS_FTP 
Professional 
(800) 793-4825 
$38. 

Reader Service 
No. 769 



i&rfcrfck The perfect FTP client for uploading 
files to your site. It supports the Winsock 
standard and connects to any system that 
has a valid IP address and contains an FTP 
server program. 



Microsoft 

Internet 

Information 

Server: 

Controlling 

Anonymous Use 

128.2.58.107/ 

samples/tour 

anon. htm 

Free 



l^nWr If you're running Microsoft Internet 
Information Server and setting up 
anonymous FTP, stop here first. This tutorial 
tells you everything you need to know. 



WEB CONTENT RESOURCES 



Mart's Script Archive i^rkiHrk Save yourself time and trouble. 

Random Image Download this script for rotating image files 

Displayer each time a page is accessed. Supports full 

worldwidemart path names, so you can store your images 

.com/scripts/ in different folders. 
Free 



Mart's Script Archive itfrMrk Another great f reebie from the Matt 

Random Text Wright Script Archive. This lets you display a 

worldwidemart random bit of text each time a page is accessed, 
.com/scripts/ 
Free 



The Technical 

Side of Web 

Services 

www.sigma 

.net/tdunn/ 

Free 



i&r£r£r A solid tutorial for getting started with 
Server Side Includes — a way of inserting 
commands into your pages that run each 
time a page is loaded. 



NCSA HTTPd 

Server Side 

Includes (SSI) 

hoohoo.ncsa 

.uiuc.edu/docs/ 

tutorials/includes 

.html 

Free 



frp? For a more techie look at Server Side 
Includes, check out this discussion by the 
National Center for Supercomputing 
Applications. 



SITE MANAGEMENT AND MAINTENANCE UTILITIES 



— 



CyberSpyder 
Link Test 

www.cyberspyder 
.com; $35. 
Reader Service 
No. 770 



iHd&rk Don't leave surfers hanging. Keep 
links to other sites up-to-date with this app. 



e.g. Software 
WebTrends 3.0 
(503) 294-7025 
$299. Reader 
Service No. 771 



fcfa&fa No matter what platform your Web 
site is on, make sense of your server logs with 
WebTrends. 



HAHT Software 
HAHTsite 2.0 
(888) 438-4248 
$995. Reader 
Service No. 772 



i&rfafe Get your in-house or custom legacy 
applications on the Web now. It's easy with 
HAHTsite's drag-and-drop interface. 



Haystack Labs 
WebStalker 
(512)918-3555 
Starts at $2,995. 
Reader Service 
No. 773 



i&rfck You've got a firewall, but it may not be 
enough to protect your server. Haystack 
WebStalker keeps an eye on your Unix or 
Windows NT-based server and every site 
request, instantly cutting off unwanted 
connections. 



InContext 
WebAnalyzer 2.0 
(800) 263-0127 
$250. Reader 
Service No. 774 



i&r£rk Debug your site with this tool that 
analyzes links for missing content and other 
problems. Get the lowdown in HTML-based 
reports, even on multiple domains. 



Internet Security 
Systems Web 
Security Scanner 
(800) 776-2362 
$495. Reader 
Service No. 775 



M^T^n^T Is your Windows NT or Unix Web site 
secure? Find out by running this scanner that 
sniffs out vulnerabilities in CGI scripts and 
Web apps and offers recommendations for 
plugging security leaks. 



Interse Market 
Focus 3 

(408) 732-0932 
Starts at $695. 
Reader Service 
No. 776 



i&rkfc Get serious about Web-site stats with 
this powerful data-collection and -analysis 
tool. If you've got the time— and the budget- 
to master its complexity, it'll give you some 
answers. 



♦ESTIMATED STREET PRICE. 



Marketwave Hit List iHrfrk Traffic reports on the cheap. Hit List 

(800) 521-81 76 works on multiple domains and generates 

Free. Reader HTML reports on the fly, or e-mails them to you 

Service No. 777 in Microsoft Word format. 
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ZDNet. 



All the computing information you need, 



World-famous 
software library. 

Get ready to download! 
ZDNet has thousands of 
the highest-rated share- 
ware programs, all virus- 
tested and reviewed - 
and the latest commercial 
demos, too! 

Enroll in 

ZDNet University. 

Be one of the first 
to join our online 
university and I 
take courses in 
Java, C++, HTML, 
and more! Learn 
from expert 
instructors in the 
comfort of your 
own home or office 



Industry-standard 
product reviews. 

Which products are best 
for you? Turn to ZDNet for 
expert product reviews of 
everything from the latest 
tools for power users to 
the best software for kids. 




The latest news 
24 hours a day. 

From breaking technology 
news to your own FREE cus- 
tomized news feed, ZDNet 
delivers the in-depth cover- 
age you need, from the 
sources you can trust. 



Powerful 
search engine. 

No time to browse? Use 
ZDNet Find It to quickly locate 
the specific computing informa- 
tion you need. 



ZDNet 

Community Center. 

Join in! With 500+ journal- 
ists and more than 3 million 
users, ZDNet is an active 
community with unmatched 
computing expertise. 



Explore ZDNet today at www.zdnet.com! 



No matter what you use your computer for, 
you need a source of comprehensive computing 
information you can count on. When you log 
on to ZDNet, you'll find the latest news, product 
reviews, top-rated shareware, lively discussions 



and more. It's all brought to you by Ziff-Davis, 
the world's leading provider of computing and 
Internet information. Visit ZDNet today at 
www.zdnet.com and explore the world's most 
trusted computing site! 



www. zdnet.com 



The world s most trusted computing site. 



All companies, products and services are registered trademarks of their respective companies. 
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net.Genesis 
net.Sweep 
(617) 577-9800 
$450. Reader 
Service No. 778 


l^n^r How fast is your site? How efficient are 
your CGI scripts? Do visitors wait too long? 
Net.Sweep knows. See your site's access and 
retrieval in graphical detail. 


Statbot 
www.xmission 
.com/~dtubbs/ 
club/cs.html 
^zu. Keader 
Service No. 779 


'^r&lVfr Keep tabs on your site with Statbot's 
server log reports and database of site 
activity. You track only what you need, thanks 
to Statbot's ability to exclude individual sites, 
users, or whole domains. 


Webthreads 
(888) 847-3348 
$895. Reader 
Service No. 780 


ifrhckfc When someone wanders onto your 
site, it's hard to watch their every move and 
track their every click — unless you're using 
Webthreads. This interactive Web tracking 
and analysis technology works with both 
Windows NT-based servers and many flavors 
of Unix. 


Informatik 
WebParse 
(610) 640-0339 
$29. Reader 
Service No. 781 


kkw Forms management made easy. 
WebParse looks through the e-mail you receive 
and pulls out relative data, then dumps it into 
a comma-delimited ASCII or spreadsheet 
file for easy exporting and analysis. 


MKStats 

www.mkstats.com 
$100. Reader 
Service No. 782 


fa£rk A customizable and flexible server-log- 
analysis tool, MKStats tracks traffic by domain, 
country, page hits, and much more. 


WebCounter 
Commercial Plus 
www.digits.com/ 
commercial/ 
$35/year. Reader 
Service No. 783 


i&rk Run the numbers with WebCounter, 
an offsite hit-counter. Link your page to the 
WebCounter server and sit back and watch 
the tally rise. 


WEBMASTER RESOURCES 


NCSA Computer 

Emergency 

Response Teams 

www.ncsa.com/ 

ncsacert.html 

Free 


itfrMrk Stay on top of Internet 
developments with the National Computer 
Security Association's page, which links to a 
variety of CERT sites around the world. 


The Perl Language 
Home Page 
www.perl.com/perl 
Free 


i^Mrhck The ultimate Perl resource for 
programmers who create custom scripts in 
this programming language— from 
documentation to bug reports to newsgroups. 


WebMaster 
Magazine 
www.cio.com/ 
WebMaster/; free 


irtrkfak Just what every Webmaster needs: 
tips, articles, and links to a slew of resources. 


Webreference.com 
www. webreference 
.com/ 
Free 


iWnWnV Stay on top of the rapidly changing 
world of the Web with this timely resource. 
Choose articles, tips, how-to features, book 
reviews, utilities, and even a job board. 
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IWorld What's New 
at Stroud's 
cws.iworld.com/ 
new.html 
Free 



Buzz 



i&rtcfck Get the right tool for the job with 
this index of Web-related apps, including 
plug-ins, utilities, graphics tools, newsreaders, 
and more. 



W3C World Wide 

Web Consortium 

www.w3.org/pub/ 

WWW/ 

Free 



i&rfafck If you manage a Web site, don't miss 
this valuable resource. It's got information on 
HTML, multimedia, style sheets, graphics, and 
technical issues. 



December 

Communications 

Works 

www.december 

.com/works/ 

Free 



i&Thrk The ultimate Webmaster's reference: 
links to resources on HTML, Web development 
tools, and Net references. 



The HTML 
Reference Library 
www.terminalp 
.com/htmlib/ 
Free 



Get all your HTML answers the easy 
way — via standard Windows Help files. You get 
useful examples along with definitions. 



HyperNews 
Forums Web 
Mastery Resource 
Lists 

union. ncsa.uiuc 

.edu/HyperNews/ 

get/www/html/ 

guides.html 

Free 



faM&t Your one-stop site for HTML help: page 
design, navigational devices, HTML editors and 
tutorials, Web terminology, working with images 
on the Web, and much more. 



The Programmer's j&r£rk For all your burning Java questions, 

Source Java links to FAQs, places to download Java applets, 

Resources Java-related newsgroups, development tools, 

infoweb.magi.com/ and more. 

-steve/java.html 

Free 



The JavaScript Guide iHrk Need some help with Netscape's 

www.cs.elte.hu/ JavaScript? Get the answers here. 

~goldhill/p/ 

javadocs/toc.html 

Free 



NetLaw 

www.netlaw.com 
Free 



l^nWr Stay ahead of the law with this online 
resource — including tips to reduce your 
potential liability. 



♦ESTIMATED STREET PRICE. 



Supplement to PC Computing. Editorial offices are located at 50 Beale St., 
13th Floor, San Francisco, CA 94105, (800) 676-4PCC. Copyright © 1997 
by Ziff-Davis Inc. All Rights Reserved. PC Computing is a registered trademark of 
Ziff-Davis Inc. Reproduction in whole or in part without permission is prohibited. 
Written requests for permission should be addressed to Chantal Tucker, Ziff-Davis 
Inc., One Park Ave., New York, New York 10016; or faxed to (212) 503-5475. 
For bulk orders of 30 or more, call (212) 503-5300. 
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pc Computing has 
long understood the real 
basis for competition 
is usability. 

With 80% share in the OCR 
market, we're less interested in 
winning market share from 
competitors and more interested 
in improving the technology to 
attract a broader audience. As 
a developer, we know usability 
testing is the most important 
factor in driving today's product 
preference. PC Computing 
understands its no longer about 
more bells and whistles. The 
successful applications, like our 
MVP-winner OmniPage® Pro, 
place a high priority on the user 
interface. With PC Computing's 
strong business focus and 
usability testing, its key to our 
marketing strategy. It's also one 
of our top pullers. That's why 
we're there every month and 
have been for years, j^jpf 



USABILITY 
TESTING. 

It's what made 
Caere #1 with 
OCR buyers. 



Chad Kinzelberg 
Vice President, Marketing 
Caere Corporation 





PC Computing is the only leading computer 
publication that understands feature lists and product testing 
just aren't good enough for today's business computing 
buyers. We don't just report on subtle speed and 
feed differences discovered in standard product 
performance reviews. Instead, we give 
business computing buyers a unique 
advantage by also delivering a 



detailed analysis of today's most critical buying dimension: 
Usability. PC Computing's Usability Labs Testing goes far 
beyond price and performance to give readers a powerful 

MSMi,- source for critical usabilit y data - Fact is ' we are 

lyft^f the only magazine that even has a Usability Lab. 
S Which is probably a main reason why we're 

the magazine of choice for one million 
Pj*/ 1 f||lli1i|f Illti business computing buyers. 

■ ww w.PCCOMPUTING.CO 
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TECHNOLOGY IN THE LANGUAGE OF BUSINESS 



SOFTBANK 

y^ZIFF 



ZIFF-DAVIS 




on the Web 



PPComputing 



publisher Chris Dobbrow 

SALES MANAGEMENT 
NATIONAL ASSOCIATE PUBLISHER 

Sloan Seymour, (212) 503-4830 

NATIONAL AD DIRECTOR 

Lucy Wohltman, (415) 547-8073 

ADVERTISING COORDINATOR 

David McCaman, (415) 547-8031 

sales coordinator Richard McNees 

sales assistants Becky Barnhill, 
Gina Belt, Loreen Bernardini, 
MimiLathan, Sandy Marciniak, 
Molly O'Brien 

ADVERTISING SALES 
OFFICES 

NEW ENGLAND 

Monica Sembler, District Sales 
Representative, (617) 393-3069 
10 Presidents Landing, Fifth Floor, 
Medford, MA 02155 

Etienne Katz, Account Executive, 
(415) 547-8068 



MID-ATLANTIC 

Thomas Koletas, District Manager 

(212) 503-4907 

One Park Ave., New York, 

NY 10016 

Kerry Barlas, Account Executive, 
(212) 503-5640 

MIDWEST 

Craig Westcott, District Manager, 
(312) 214-7333 

150 North Wacker Dr., Suite 2500, 
Chicago, IL 60606 

Spencer Lee, Account Executive, 
(415) 547-8065 

SOUTHWEST AND LOS ANGELES 

David Lynn, Southwest Regional 
Manager, (714) 852-5912 
18301 Von Karman Ave., 
Suite 330, Irvine, CA 92715 
Vanessa Tormey, Account 
Executive, (415) 547-8066 



NORTHWEST AND UTAH 

Kelly Worrall, Regional Sales 
Manager, (415) 547-8061 
50 Beale St., 13th Floor, 
San Francisco, CA 94105 
Jennifer Lambert, Account 
Executive, (415) 547-8070 

SAN JOSE 

Michael Duff, District Sales 
Representative, (415) 547-8052 
50 Beale St., 13th Floor, 
San Francisco, CA 94105 
Stacey Levy, District Sales 
Representative, (415) 547-8041 
50 Beale St., 13th Floor, 
San Francisco, CA 94105 
Samantha Ettus, Account 
Executive, (415) 547-8058 
Courtney Coughlin, Account 
Executive, (415) 547-8575 

MARKETPLACE SALES OFFICE 

Ziff-Davis Inc., (800) 825-4237 




Asymetrix, www.asymetrix.com 

Claris Corporation, www.claris.com 

CyberSource Corporation, www.cybersource.com 

DeltaPoint, www.deltapoint.com 

Diamond Multimedia, www.diamondmm.com 

DigitalStyle Corporation, www.digitalstyle.com 

FaxSav Inc., www.faxsav.com 
Fieldworks, Inc., www.field-works.com 
l-Cat Corporation, www.icat.com 
Javasoft, www.javasoft.com 
Logitech, www.logitech.com 
Lotus Development Corp., www.lotus.com 
NetObjects, Inc., www.netobjects.com 
Ramp Networks (Trancell), www.trancell.com 
Thunder and Lightening, www.tlco.com 
U.S. Robotics, Inc., www.usr.com 
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Get a closer 



Harnessing all of an operating system s power takes time, 
knowledge, and connections. You can struggle through 
manuals and textbooks or search for nuggets of useful 
Windows information in general-interest computer mag- 
azines and still not find the hardcore Windows 95 and 
Windows NT data that you need. 

That's where PC Computing 32-Bit Windows 
Expert comes in. 



■■i 




Windows 
Expert 




Each monthly issue features concise tips, techniques and 
strategies for the high-end, 32-bit Windows user to make 

K bnag, 4 of to knowledge ,„d eWJoU, ^ $SE£& ta "" iSt " N ~ 

win. ®** "P -0 * 08 ® coverage on: 

Our guaranteed disaster recovery system protect yourself. 

WindowTw aK sa,e ^m "ackers-without 

The crucia. «JEX^?2SS2 ttJ!S££lr£? **" ^ ^ 




Go to www.32-bit-win-expert!com^^^^^^^^^M 
Ij^iveyour^^ 32 _ Bh m „ llows Expert - absolutely FREE! 
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Go 



Upgrade To x2 Today. 



Ojjjjobotlcs At U.S. Robotics, we 

Wj feel that little good comes 
|^5J of waiting. That's why 
technology, we offer a Sportster,® 
the world's number one selling 
modem, for every office need. 

And now, we've made Sportster 
even faster, with the addition of 
new x2™ Technology. x2 is a 
remarkable breakthrough that 
lets you download nearly twice 
as fast as 28.8 modems over 
your regular phone lines. And, 
with hundreds of Internet ser- 
vice providers, serving over 18 
million subscribers, supporting 
x2, you'll find it easy to dial in 
and start saving time. 

What's more, every Sportster 
comes with the U.S. Robotics 
Connections™ CD-ROM to help 
enhance your productivity. 

For more information call us 
at 1-800 525 USR1 or visit our 
site at www.usr.com/x2. 

Or just turn this page. You'll 
wonder what you've been wait- 
ing for. 



Robotics 



Sportster 33.6 Faxmodem 




TECHNOLOGY 

jimiiiM one selling modem in 

ES3 the world, consistently 



rates highest in compatibility 
and throughput. Now, with 
x2 ,M Technology, you can check 
e-mail, get faxes and download 
the information you need 
faster than ever. (Internal 
model also available.) 



Sportster Voice 33.6 




can do double duty as 
a voice mail message 



center. Everything you've come 
to expect from Sportster, plus 
full-duplex speaker-phone 
capability to increase productivity 
Multimedia World Magazine 
knew what they were talking 
about when they gave it their 
All Star Award. (Internal model 
also available.) 



Sportster Voice 33.6 for Macintosh 




TECHNOLOGY 

— wmm mto a complete com- 
WEM I munication center. 



Sportster Voice for Macintosh 
with x2™ Technology lets every- 
one go online, manage voice 
mail, fax messages and talk 
hands-free with its full duplex 
speaker-phone. The perfect 
choice for the busy Mac system 
office. 



Connections™ CD-ROM 




Every U.S. Robotics modem 
comes with our exclusive 
Connections CD-ROM kit. It 
includes everything your busi- 
ness needs to save time.. .and 
money. Access communication 
software. Book a flight. Keep 
your books. It's easy when 
you've got Connections. 



Whatever your information access needs may be, there's a U.S. Robotics modem that's 
right for you. To learn more, visit us at www.usr.com or call us at 1-800 DIAL USR. 




Now you can down 
oav. load e-mail, graphics, 
video and audio nearly twice as 
fast with built-in x2 ,M Technology. 
Sportster 56K Faxmodem com- 
municates with ordinary modems 
at 33.6 Kbps down to 300 bps, 
and is available now. (Available 
in internal and external models, 
as well as for Macintosh.) 



Sportster 33.6 Winmodem 




TECHNOLOGY 



MIJiMiM power of Windows to 
■MB give your business an 
edge on productivity. It's easy 
to install, easy to upgrade to x2 
and, with its affordable price, 
easy on the bottom line. Maybe 
that's why it received a five 
star review from PC 
Computing. 



Sportster ISDN 128K 




Four times faster than a 
28.8 modem, the Sportster 128K 
terminal adapter lets you use 
your ISDN line to download 
large graphic files, surf the net 
and more. It's the proven cate- 
gory leader in both speed and 
reliability. 



